Universitat zu Koln

Vorlesungsverzeichnis (generiert, vorlaufig) Sommersemester 2016

WIRTSCHAFTS- UND SOZIALWISSENSCHAFTLICHE FAKULTAT

1. Semesterhalfte: 11.04.2016-03.06.2016
2. Semesterhalfte: 06.06.2016-22.07.2016

14015.0005 Information Systems: Seminar on Digital Transformation and Value Creation
2 SWS; Seminar; Max. Teilnehmer: 10

Do. 14.4.2016 10 - 14

26.7.2016 - 28.7.2016 8 - 19, Block

In this seminar you will gain a deeper understanding of topics connected to the ongoing “Digital
Transformation” of business and society. We have chosen a set of question that we consider to

be central aspects of Digital Transformation. The general objective of the seminar is to produce a
report and a presentation that combine rigor and relevance on one of the topics described below.
To do so, you will first review the literature, concentrating on what is being published in international
journals and on leading conferences. In some cases, you will be expected to use broader sources
such as consulting reports, managerial articles or blog posts. This is a very new area and it could
be the case that the cutting edge of a particular topic has not yet reached the academic journals.
Depending on the research question and your own qualification and methodological skills, you may
then proceed to gather data, examine existing datasets, interview consumers or managers, or write
code.

You are expected to write a short rigorous paper (“Seminararbeit”) and to give an oral presentation
about your findings. Before enrolling in this seminar, please make sure you fulfill all requirements,
and make sure that you can visit the kick-off meetings and the final presentations (see below).
There will be no joint meetings for everybody during the semester. Although we expect you to work
on your own, we encourage you to meet with your supervisor regularly in order to make sure that
the direction of your work is fruitful. We expect you to submit the paper in English, but German can
be an option. Presentations will be in English.

It is required that you visit the kick-off meeting and the presentations. Most of the topics in this
seminar are either empirical or computational. If you choose a quantitative or computational

topic, we expect you to know how regression, hypothesis testing, significance levels, p-values, or
programming works. The seminar will not serve as a first introduction into statistics/econometrics or
programming. If you choose a qualitative topic (e.g., using interviews, or case studies) we expect
you to pursue a rigorous and methodical approach.

In case you register you will be asked to name three (3) preferred topics from the LIST OF TOPICS.
Pick any three.

The final grade will be a weighted average of grades for the paper (70%) and the oral presentation
(30%).

List of topics

Digital transformation refers to the impact of new technologies on business and society. These
themes were chosen to reflect important trends on digital transformation. These changes are
occurring rapidly and many of the trends and ideas below do not have a specific associated
academic literature. This should not be seen as a drawback, but as an opportunity to look

into exciting new questions that will only become more relevant in the next 5 to 10 years. The
description of each topic below should provide a general direction. The student is expected to
discuss the details and boundaries Prof. Grahl. The associated readings (if any) are provided as
context.

1. The economic impact of product recommendation networks

Almost every online store display recommendations for products (think of “Customers who bought
this product, also bought:...”). You can think of the structure of such recommendations in terms of
networks. The network connects products. The links in this networks are the recommendations. It
has been found that the large-scale structure of this network has implications for product choice and
other economically relevant behavior. The goal of this work is to review and summarize the literature
about recommendation networks and to discuss the state of the art and possible future research.
Associated Reading

Oestereicher-Singer, G.; Sundararajan, A. (2012): Recommendation Networks and the Long Tail of
Electronic Commerce. In: MIS Quarterly 36 (1), S. 65-83.

2. Reachability in networks of recommendations
Almost every online store display recommendations for products. You can think of the structure
of such recommendations in terms of networks. The network connects products, the links in this

J.Grahl
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networks are the recommendations. But how difficult is it to navigate such networks? Are all
products reachable and what does this mean for the online shop? The goal of this work is to review
the literature about reachability in recommendation networks, to summarize it, and to discuss
whether this topic is relevant to marketing, or the social sciences.

Associated Reading

Lamprecht, D.; Strohmaier, M.; Helic, D. (2015): Improving Reachability and Navigability in
Recommender Systems. Working Paper. http://arxiv.org/abs/1507.08120

3. The fragmentation debate

Back in the days, when we watched TV, chances were high we watched the same movie or show.
Today we have online streaming services for many niches and we can watch what we want at any
time. What does this mean for the joint experience of cultural consumption? Are we still watching
similar shows or does personalization on the web isolate us in our small niches? This question is
discussed in the so-called “Fragmentation Debate”. The goal of this work is to review the literature
about the fragmentation debate, to discuss the results and to make suggestions for future research.
Associated Reading

Hosanagar, K.; Fleder, D.; Lee, D.; Buja, A. (2014): Will the Global Village Fracture Into Tribes?
Recommender Systems and Their Effects on Consumer Fragmentation. In: Management Science
60 (4), S. 805-823.

4. How can we measure sales diversity?

Many scientific studies explore how certain technologies or interventions influence product choice.
One way to characterize product choice is to use measures of sales diversity. The question then is,
do all consumers choose the same product, how diverse are the shopping baskets, and how can
we describe structural differences between them? An related discussion is that about the long-tail
of E-Commerce. Here sales diversity is a central outcome. A popular measure is the Gini coefficient
but there are many more measures of concentration across the sciences. The goal of this work is to
collect and compare measures of concentration from various literature streams and to discuss their
drawbacks and potential.

Associated Reading

Brynjolfsson, E.; Hu, Y.; Smith, M. D. (2010): Research Commentary-- Long Tails vs. Superstars:
The Effect of Information Technology on Product Variety and Sales Concentration Patterns. In:
Information Systems Research 21 (4), S. 736-747.

5. Who is interested in Bitcoin, and why?

Bitcoin is a purely digital currency that is used online to shop in relative privacy. Most of the
discussion about Bitcoin is technical, i.e., it asks how we can build digital currencies that work,
and what algorithmic concepts are behind them. But, is Bitcoin important for Marketing? Is it
important for those who study social welfare? The goal of this work is to explore ways in which
digital currencies could influence value creation and social and economic behavior.
Associated Reading

Nakamoto, S. Bitcoin: A Peer-to-Peer Electronic Cash System. Available on the Internet.

6. Peer Effects

Whenever we are active in online social networks chances are high that we are being influenced by
our peers. How do our peers influence our economic decisions? To which degree to consumers rely
on peers? Who is influential? Who is susceptive to influence? The goal of this work is to review and
synthesize the empirical literature about peer effects.

Associated Reading

Aral, S.; Walker, D. (2012): Identifying Influential and Susceptible Members of Social Networks. In:
Science 337 (6092), S. 337-341.

7. The Lasso

The Lasso is a statistical method to identify subsets of covariates that are important. It does so by
penalizing the absolute size of the regression coefficients. Such methods can be important in the
age of Big-Data because we can easily find a large number of covariates for an observation. The
goal of this work is to summarize the Lasso and related methods and to discuss their drawbacks
and potentials.

Associated Reading

Hastie, T.; Tibshirani, R.; Friedman, J. (2009): The Elements of Statistical Learning. Springer-
Verlag. 2nd edition.

8. Scalability of statistical methods

In the age of Big Data we have large datasets that keep on growing. This can be a problem is the
statistical method used in your analysis does not scale well (i.e. it becomes too slow for large n).
The goal of this work is to study the scalability of selected statistical methods such as regression or
matching, and to make suggestions how the scalability can be improved.

9. Programmer’s corner: Crawlers

We are looking for candidates who are able to write crawlers for websites. If you can program in
JAVA, Python, C, or another language and you are interested in writing a crawler and analyzing the
data, choose this topic and we discuss the details.
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10. Programmer’s corner: Twitter Bots

We are looking for candidates who program Twitter-Bots. There are many possible applications of
Twitter Bots and not all of them are useless. If you think you would be able to code up a bot, let us
know.

14015.0006 Seminar on Markteing in a Digital Environment
2 SWS; Seminar; Max. Teilnehmer: 10

Do. 14.4.2016 10 - 14
26.7.2016 - 28.7.2016 8 - 19, Block

In this seminar you will gain a deeper understanding of the ongoing “Digital Transformation” of
business and society. This seminar will have a focus on what we sometimes call the “demand side
of the business”, that is: Customers, Markets and Marketing Activities. The general objective of the
seminar is to produce a report and a presentation that combine rigor and relevance on one of the
topics described below.

To do so, you will first review the literature, concentrating on what is being published in international
journals and on leading conferences. In some cases, you will be expected to use broader sources
such as consulting reports, managerial articles or blog posts. This is a very new area and it could
be the case that the cutting edge of a particular topic has not yet reached the academic journals.
Depending on the research question and your own qualification and methodological skills, you may
then proceed to gather data, examine existing datasets, interview consumers or managers, or write
code.

You are expected to write a short paper (“Seminararbeit”) on a relevant topic. You will also give an
oral presentation of your findings. Before enrolling in this seminar, please make sure you fulfill all
requirements, and make sure that you can visit the kick-off meetings and the final presentations
(see below). There will be no joint meetings for everybody during the semester. Although we expect
you to work on your own, we encourage you to meet with your supervisor regularly in order to make
sure that the direction of your work is fruitful. We expect you to submit the paper in English, but
German can be an option. Presentations will be in English.

Requirements

It is required that you visit the kick-off meeting and the presentations. Many topics in this seminar
may require either empirical or computational skills. If you choose a quantitative or computational
topic, we expect you to know how regression, hypothesis testing, significance levels, p-values, or
programming works. The seminar will not serve as a first introduction into statistics/econometrics or
programming. If you choose a qualitative topic (e.g., using interviews, or case studies) we expect
you to pursue a rigorous and methodical approach.In case you register you will be asked to name
three (3) preferred topics from the LIST OF TOPICS. Pick any three.

The final grade will be a weighted average of grades for the paper (70%) and the oral presentation
(30%).

List of Topics

Digital transformation refers to the impact of new technologies on business and society. These
themes were chosen to reflect important trends on digital transformation. These changes are
occurring rapidly and many of the trends and ideas below do not have a specific associated
academic literature. This should not be seen as a drawback, but as an opportunity to look into
exciting new questions that will only become more relevant in the next 5 to 10 years.

1. Native advertising

Native advertising refers to advertising that matches the form of the medium. For instance, an ad
on tweeter looks like a tweet on the timeline rather than a banner ad. Some industry experts believe
that increasing antagonism to banner ads and the prevalence of ad-blocking software will make
native advertising one of the main forms of advertising in the future. The objective of this project

is to evaluate the impact of native advertising on different media, highlight the best practices, and
comment on the ethical implications of blurring advertising with content.

Associated reading
http://www.adweek.com/prnewser/native-advertising-explained-cannes-edition/115551

2. Showrooming

Showrooming is a term used to describe the examination of merchandise in a brick-and-mortar shop
to later purchase it through an online --and perhaps cheaper- store. This is a problem for retailers
who show and educate customers about products only to see them buy the product elsewhere.
Some brick-and-mortar retailers have their own online channels and allow customers to order online
a product they are physically inspecting in the store. There are many open questions concerning
these practices: how should brands deal with this cross-channel conflict? Should physical shops
become mere "showrooms" leaving all transactions to the e-commerce platform? The student

is expected to define an important question and use academic and non-academic sources. The

H.Bruno
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student is free to visit stores and interview store managers or shoppers to answer the question.
Some academic papers to define this problem are listed below.

Associated reading

Mehra, Amit, Subodha Kumar, and Jagmohan S. Raju. "Showrooming'and the Competition between
Store and Online Retailers." Available at SSRN 2200420(2013).

3. Viral Content

What do we know about content "going viral"? New communication technologies have allowed
consumers to share and therefore propagate pieces of content, whether these are news,
advertising, or general videos. The objective of this project is to summarize what we know about
why some pieces of content propagate fast and reach a large audience via sharing. The academic
papers below can be used as a starting point, but the student is free to use other sources, academic
or not.

Associated Reading

Berger, J., &Milkman, K. L. (2012). What makes online content viral?. Journal of marketing
research, 49(2), 192-205.

Tucker, C. E. (2014). The Reach and Persuasiveness of Viral Video Ads. Marketing Science, 34(2),
281-296.

4. Multi-channel attribution

One of the biggest headaches companies are facing when evaluating the effectiveness of
advertising is to attribute a behavior (visit to a website, a purchase, a booking) to a particular
advertising channel. For instance, a user sees an online ad, and then a TV ad for the same hotel.
She then searches online and reads an online review. Finally, she is exposed to an outdoor
billboard at the airport for this same hotel brand. When she books the hotel, how should we think
about the effectiveness of each of the ad exposures? The objective of this project is to survey how
companies are addressing this challenge and what the best practices are.

Associated Reading

Li, H., &Kannan, P. K. (2014). Attributing conversions in a multichannel online marketing
environment: An empirical model and a field experiment. Journal of Marketing Research, 51(1),
40-56.

5. Online Banner Advertising

Online advertising is not a new topic. However, it is continuously changing in form, practices, and
measurement. What have we learnt in the last 15 years of banner advertising? The student is
expected to provide a summary of what we know about online advertising, from academic research
and other reputable sources.

Associated Reading

Lambrecht, A., &Tucker, C. (2013). When does retargeting work? Information specificity in online
advertising. Journal of Marketing Research, 50(5), 561-576.

Goldfarb, A., &Tucker, C. (2011). Online display advertising: Targeting and obtrusiveness.
Marketing Science, 30(3), 389-404.

6. Freemium.

Many products with low or zero marginal costs (e.g. software, online services) are sometimes
offered for free. In some cases, these services are supported by advertising. But it is also possible
to have a business model in which customers use a basic version of the service for free and can
then upgrade to higher value versions for a fee. The objective of this project is to survey the industry
for good practices of such "Freemium" model, what works and what does not work.

Associated Reading

Lee, C., Kumar, V., &Gupta, S. Designing Freemium: a Model of Consumer Usage, Upgrade, and
Referral Dynamics.

7. Online education

The hype around online education has subsided. A few years ago startups like Coursera and
Udacity, as well as University initiatives like EdX were expected to completely disrupt the education
market. The objective of this project is survey the current state of online education, identify the main
barriers to adoption, business models, best practices, and opportunities.

8. Bitcoin

Bitcoin is based on a technology that allows parties to make payments using a virtual currency
without the need of a centralized authority. Even though skepticism about bitcoin remains, there

is a general consensus that the blockchain technology underlying bitcoin could be useful in other
contexts and revolutionize finance and ownership. The objective of this project is to explore potential
uses of this technology, either in payments or in other forms of ownership.

Associated Reading

http://www.economist.com/news/special-report/21650295-or-it-next-big-thing

9. The sharing economy

The terms "Collaborative consumption" and "sharing consumption" cluster a fairly wide range of
practices from sharing tools or real state. An ecosystem of companies has emerged that allows

owners of a product to rent to others (Airbnb being the most salient example) and other forms of

Seite 4



Universitat zu Kéln Vorlesungsverzeichnis (generiert, vorlaufig) Sommersemester 2016

enabling collaboration. But we still don’t know why this model works for some industries and not for
others. We don’t know if this process needs to be centralized by a controlling platform (like Airbnb
does, obtaining a fee from each transaction) or we envision a future where technology will allow
sharing without an intermediary. The objective of this project is to provide a useful framework to put
this complex ecosystem of companies into a clear perspective.

Associated Reading
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/378291/bis-14-1227-
unlocking-the-sharing-economy-an-independent-review.pdf
http://www.pwc.co.uk/issues/megatrends/collisions/sharingeconomy.html

10. The future consumer

This is a project about identifying trends of the future consumers. Children and teenagers are
exposed to a very different media environment from that of previous generations. What are these
demographic groups consuming? How is that consumption changing the way they behave, feel,
think and consume? What are the implications when we think of consumption patterns in the future.
This project that requires some simple data collection, perhaps via interview.

11. Other topics

Given the rapidly changing environment, the student is encouraged to suggest a new topic. If the
topic fits the theme and spirit of the course, we will grant the opportunity to work on that topic.

14987.0008 Spezielle Fragen der Wirtschaftspolitik
Seminar
30.5.2016 - 10.6.2016 10 - 14, Block

This semester, the seminar "Specific Aspects of Economic Policy" will deal will topics in
development economics. The course will be held by Zarah Siddique, guest lecturer from England.

In order to take part in the seminar, students have to register at the secretary's office of Professor
Hoffler from March 15th until April 15th (http://www.indecon.uni-koeln.de/de/team/buettner-ute/).

The preliminary seminar schedule is as follows:
Monday, May 30th 10am-2pm

Tuesday, May 31st 10am-2pm

Wednesday, June 1st 10am-2pm

Monday, June 6th 10am-2pm

Tuesday, June 7th 10am-2pm

Wednesday, June 8th 10am-2pm

Please pay attention to any changes regarding the time schedule which will be annouced via Klips.
Additional individual meetings with Ms Siddique may be arranged.

Further information will be available before the beginning of the semester at: http://
www.indecon.uni-koeln.de/de/studium/

COLOGNE INTERNATIONAL
SUMMER UNIVERSITY (CISU
2016) /// 01 - 25 AUGUST 2016
14014.0005 Intercultural Management and Leadership (CISU 1A)

Blockveranstaltung; Max. Teilnehmer: 20
Mo. 1.8.2016 13.30 - 17, 106 Seminargebaude, S11

Di. 2.8.2016 9 - 12.30, 106 Seminargebaude, S11
Mi. 3.8.2016 9 - 12.30, 106 Seminargebaude, S11
Do. 4.8.2016 9 - 12.30, 106 Seminargebaude, S11
Mo. 8.8.2016 9 - 12.30, 106 Seminargebaude, S11
Di. 9.8.2016 9 - 12.30, 106 Seminargebaude, S11
Mi. 10.8.2016 9 - 12.30, 106 Seminargebaude, S11
Do. 11.8.2016 9 - 12.30, 106 Seminargebaude, S11
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Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html

Given your successful course registration on KLIPS 1.0 you are required to submit an exam
registration for your selection by 31 May 2016. This document will be provided on the CISU
webpage during April.

Should you fail to submit this document to the ZIB-WiSo by 31 May 2016, you will be removed from
the course(s) on KLIPS 1.0.

14266.0034 International Marketing within the Sports Business (CISU 1B)
Blockveranstaltung; Max. Teilnehmer: 20

Mo. 1.8.2016 13.30 - 17, 106 Seminargebaude, S12
Di. 2.8.2016 9 - 12.30, 106 Seminargebaude, S12
Mi. 3.8.2016 9 - 12.30, 106 Seminargebaude, S12
Do. 4.8.2016 9 - 12.30, 106 Seminargebaude, S12
Mo. 8.8.2016 9 - 12.30, 106 Seminargebaude, S12
Di. 9.8.2016 9 - 12.30, 106 Seminargebaude, S12
Mi. 10.8.2016 9 - 12.30, 106 Seminargebaude, S12
Do. 11.8.2016 9 - 12.30, 106 Seminargebaude, S12

Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html

Bitte beachten Sie! Dieser Kurs kann nur in Verbindung mit einem weiteren der beiden unten
aufgefihrten Kurse gewahlt werden. Prifungsanmeldungen miissen somit fiir beide Kurse (diesem
und der einem der unten aufgefiihrten) eingereicht werden. Einzelne Anmeldungen werden nicht
berticksichtigt. Eine erfolgreiche Registrierung fir beide Kurse auf KLIPS ist hierzu Voraussetzung.

Inventory and Revenue Management (CISU 2B)
Digital Transformation (CISU 2E)

Given your successful course registration on KLIPS 1.0 you are required to submit an exam
registration for your selection by 31 May 2016. This document will be provided on the CISU
webpage during April.

Should you fail to submit this document to the ZIB-WiSo by 31 May 2016, you will be removed from
the course(s) on KLIPS 1.0.

Please note that courses offered as part of a 'Profilgruppe' have to be taken in suitable pairs. A
successful registration to both courses on KLIPS 1.0 is a mandatory prerequisite.

14014.0006 Strategic Entrepreneurship (CISU 1C)
Blockveranstaltung; Max. Teilnehmer: 20

Mo. 1.8.2016 13.30 - 17, 106 Seminargebaude, S13
Di. 2.8.2016 9 - 12.30, 106 Seminargebaude, S13
Mi. 3.8.2016 9 - 12.30, 106 Seminargebaude, S13
Do. 4.8.2016 9 - 12.30, 106 Seminargebaude, S13
Mo. 8.8.2016 9 - 12.30, 106 Seminargebaude, S13
Di. 9.8.2016 9 - 12.30, 106 Seminargebaude, S13
Mi. 10.8.2016 9 - 12.30, 106 Seminargebaude, S13
Do. 11.8.2016 9 - 12.30, 106 Seminargebaude, S13

Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html
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Given your successful course registration on KLIPS 1.0 you are required to submit an exam
registration for your selection by 31 May 2016. This document will be provided on the CISU
webpage during April.

Should you fail to submit this document to the ZIB-WiSo by 31 May 2016, you will be removed from
the course(s) on KLIPS 1.0.

14320.0064  Migration to Western Europe (CISU 1D)
Blockveranstaltung; Max. Teilnehmer: 20

Mo. 1.8.2016 13.30 - 17, 106 Seminargebaude, S14
Di. 2.8.2016 9 - 12.30, 106 Seminargebaude, S14
Mi. 3.8.2016 9 - 12.30, 106 Seminargebaude, S14
Do. 4.8.2016 9 - 12.30, 106 Seminargebaude, S14
Mo. 8.8.2016 9 - 12.30, 106 Seminargebaude, S14
Di. 9.8.2016 9 - 12.30, 106 Seminargebaude, S14
Mi. 10.8.2016 9 - 12.30, 106 Seminargebaude, S14

Do. 11.8.2016 9 - 12.30, 106 Seminargebaude, S14

Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html

Bitte beachten Sie! Dieser Kurs kann nur in Verbindung mit dem folgenden, unten aufgefiihrten Kurs
gewahlt werden. Priifungsanmeldungen missen fiir beide Kurse eingereicht werden. Einzelne
Anmeldungen werden nicht bertcksichtigt. Eine erfolgreiche Registrierung fur beide Kurse auf
KLIPS ist hierzu Voraussetzung.

Social Network Analysis (CISU 2D)

Given your successful course registration on KLIPS 1.0 you are required to submit an exam
registration for your selection by 31 May 2016. This document will be provided on the CISU
webpage during April.

Should you fail to submit this document to the ZIB-WiSo by 31 May 2016, you will be removed from
the course(s) on KLIPS 1.0.

Please note that courses offered as part of a 'Profilgruppe' have to be taken in suitable pairs. A
successful registration to both courses on KLIPS 1.0 is a mandatory prerequisite.

14277.0019  The Design of Business (CISU 1E)
Blockveranstaltung; Max. Teilnehmer: 20

Mo. 1.8.2016 13.30 - 17, 106 Seminargebaude, S15
Di. 2.8.2016 9 - 12.30, 106 Seminargebaude, S15
Mi. 3.8.2016 9 - 12.30, 106 Seminargebaude, S15
Do. 4.8.2016 9 - 12.30, 106 Seminargebaude, S15
Mo. 8.8.2016 9 - 12.30, 106 Seminargebaude, S15
Di. 9.8.2016 9 - 12.30, 106 Seminargebaude, S15
Mi. 10.8.2016 9 - 12.30, 106 Seminargebaude, S15
Do. 11.8.2016 9 - 12.30, 106 Seminargebaude, S15

Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html

Bitte beachten Sie! Dieser Kurs kann nur in Verbindung mit einem weiteren der beiden unten
aufgefiihrten Kurse gewahlt werden. Priifungsanmeldungen missen somit fir beide Kurse (diesem
und der einem der unten aufgeflihrten) eingereicht werden. Einzelne Anmeldungen werden nicht
beriicksichtigt. Eine erfolgreiche Registrierung fir beide Kurse auf KLIPS ist hierzu Voraussetzung.

Inventory and Revenue Management (CISU 2B)
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Digital Transformation (CISU 2E)

Given your successful course registration on KLIPS 1.0 you are required to submit an exam
registration for your selection by 31 May 2016. This document will be provided on the CISU
webpage during April.

Should you fail to submit this document to the ZIB-WiSo by 31 May 2016, you will be removed from
the course(s) on KLIPS 1.0.

Please note that courses offered as part of a 'Profilgruppe' have to be taken in suitable pairs. A
successful registration to both courses on KLIPS 1.0 is a mandatory prerequisite.

14014.0007 CISU 1F
Blockveranstaltung; Max. Teilnehmer: 20

Mo. 1.8.2016 13.30 - 17, 106 Seminargebaude, S16
Di. 2.8.2016 9 - 12.30, 105 Hérsaalgebaude, Hérsaal F
Mi. 3.8.2016 9 - 12.30, 105 Hérsaalgebaude, Horsaal F
Do. 4.8.2016 9 - 12.30, 106 Seminargebaude, S16

Mo. 8.8.2016 9 - 12.30, 106 Seminargebaude, S16

Di. 9.8.2016 9 - 12.30, 106 Seminargebaude, S16

Mi. 10.8.2016 9 - 12.30, 106 Seminargebaude, S16
Do. 11.8.2016 9 - 12.30, 106 Seminargebaude, S16

Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html

14266.0033 B2B Marketing (CISU 1G (Master))
Blockveranstaltung; Max. Teilnehmer: 10

Mo. 1.8.2016 13.30 - 17, 106 Seminargebaude, S24

Di. 2.8.2016 9 - 12.30, 110 WiSo Modulbau, Seminarraum 2
Mi. 3.8.2016 9 - 12.30, 110 WiSo Modulbau, Seminarraum 2
Do. 4.8.2016 9 - 12.30, 106 Seminargebaude, S24

Mo. 8.8.2016 9 - 12.30, 106 Seminargebaude, S24

Di. 9.8.2016 9 - 12.30, 106 Seminargebaude, S24

Mi. 10.8.2016 9 - 12.30, 106 Seminargebaude, S24

Do. 11.8.2016 9 - 12.30, 106 Seminargebaude, S24

Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html

Given your successful course registration on KLIPS 1.0 you are required to submit an exam
registration for your selection by 31 May 2016. This document will be provided on the CISU
webpage during April.

Should you fail to submit this document to the ZIB-WiSo by 31 May 2016, you will be removed from
the course(s) on KLIPS 1.0.

14302.0039 Immigration Economics (CISU 1H (Master))
Blockveranstaltung; Max. Teilnehmer: 15

Mo. 1.8.2016 13.30 - 17, 106 Seminargebaude, S25

Di. 2.8.2016 9 - 12.30, 110 WiSo Modulbau, Seminarraum 3
Mi. 3.8.2016 9 - 12.30, 110 WiSo Modulbau, Seminarraum 3
Do. 4.8.2016 9 - 12.30, 106 Seminargebaude, S25

Mo. 8.8.2016 9 - 12.30, 106 Seminargebaude, S25
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Di. 9.8.2016 9 - 12.30, 106 Seminargebaude, S25
Mi. 10.8.2016 9 - 12.30, 106 Seminargebaude, S25
Do. 11.8.2016 9 - 12.30, 106 Seminargebaude, S25

Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html

Given your successful course registration on KLIPS 1.0 you are required to submit an exam
registration for your selection by 31 May 2016. This document will be provided on the CISU
webpage during April.

Should you fail to submit this document to the ZIB-WiSo by 31 May 2016, you will be removed from
the course(s) on KLIPS 1.0.

14014.0008 Intercultural Communication (CISU 2A)
Blockveranstaltung; Max. Teilnehmer: 20

Mo. 15.8.2016 13.30 - 17, 106 Seminargeb&aude, S11
Di. 16.8.2016 9 - 12.30, 106 Seminargebaude, S11
Mi. 17.8.2016 9 - 12.30, 106 Seminargebaude, S11
Do. 18.8.2016 9 - 12.30, 106 Seminargebaude, S11
Mo. 22.8.2016 9 - 12.30, 106 Seminargebaude, S11
Di. 23.8.2016 9 - 12.30, 106 Seminargebaude, S11
Mi. 24.8.2016 9 - 12.30, 106 Seminargebaude, S11
Do. 25.8.2016 9 - 12.30, 106 Seminargebaude, S11

Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html

Given your successful course registration on KLIPS 1.0 you are required to submit an exam
registration for your selection by 31 May 2016. This document will be provided on the CISU
webpage during April.

Should you fail to submit this document to the ZIB-WiSo by 31 May 2016, you will be removed from
the course(s) on KLIPS 1.0.

14271.0014 Inventory and Revenue Management (CISU 2B)
Blockveranstaltung; Max. Teilnehmer: 20

Mo. 15.8.2016 13.30 - 17, 106 Seminargeb&aude, S12
Di. 16.8.2016 9 - 12.30, 106 Seminargebaude, S12
Mi. 17.8.2016 9 - 12.30, 106 Seminargebaude, S12
Do. 18.8.2016 9 - 12.30, 106 Seminargebaude, S12
Mo. 22.8.2016 9 - 12.30, 106 Seminargebaude, S12
Di. 23.8.2016 9 - 12.30, 106 Seminargebaude, S12
Mi. 24.8.2016 9 - 12.30, 106 Seminargebaude, S12
Do. 25.8.2016 9 - 12.30, 106 Seminargebaude, S12

Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html

Bitte beachten Sie! Dieser Kurs kann nur in Verbindung mit einem weiteren der beiden unten
aufgefiihrten Kurse gewahlt werden. Priifungsanmeldungen missen somit fir beide Kurse (diesem
und der einem der unten aufgefiihrten) eingereicht werden. Einzelne Anmeldungen werden nicht
beriicksichtigt. Eine erfolgreiche Registrierung fiir beide Kurse auf KLIPS ist hierzu Voraussetzung.

International Marketing within the Sports Business (CISU 1B)
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The Design of Business (CISU 1E)

Given your successful course registration on KLIPS 1.0 you are required to submit an exam
registration for your selection by 31 May 2016. This document will be provided on the CISU
webpage during April.

Should you fail to submit this document to the ZIB-WiSo by 31 May 2016, you will be removed from
the course(s) on KLIPS 1.0.

Please note that courses offered as part of a 'Profilgruppe' have to be taken in suitable pairs. A
successful registration to both courses on KLIPS 1.0 is a mandatory prerequisite.

14014.0010 CISU 2C
Blockveranstaltung; Max. Teilnehmer: 20

Mo. 15.8.2016 13.30 - 17, 106 Seminargeb&aude, S13
Di. 16.8.2016 9 - 12.30, 106 Seminargebaude, S13
Mi. 17.8.2016 9 - 12.30, 106 Seminargebaude, S13
Do. 18.8.2016 9 - 12.30, 106 Seminargebaude, S13
Mo. 22.8.2016 9 - 12.30, 106 Seminargebaude, S13
Di. 23.8.2016 9 - 12.30, 106 Seminargebaude, S13
Mi. 24.8.2016 9 - 12.30, 106 Seminargebaude, S13
Do. 25.8.2016 9 - 12.30, 106 Seminargebaude, S13

Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html

Given your successful course registration on KLIPS 1.0 you are required to submit an exam
registration for your selection by 31 May 2016. This document will be provided on the CISU
webpage during April.

Should you fail to submit this document to the ZIB-WiSo by 31 May 2016, you will be removed from
the course(s) on KLIPS 1.0.

14320.0065 Understanding Global Conflict and Cooperation (CISU 2D)
Blockveranstaltung; Max. Teilnehmer: 20

Mo. 15.8.2016 13.30 - 17, 106 Seminargeb&aude, S14
Di. 16.8.2016 9 - 12.30, 106 Seminargebaude, S14
Mi. 17.8.2016 9 - 12.30, 106 Seminargebaude, S14
Do. 18.8.2016 9 - 12.30, 106 Seminargebaude, S14
Mo. 22.8.2016 9 - 12.30, 106 Seminargebaude, S14
Di. 23.8.2016 9 - 12.30, 106 Seminargebaude, S14
Mi. 24.8.2016 9 - 12.30, 106 Seminargebaude, S14
Do. 25.8.2016 9 - 12.30, 106 Seminargebaude, S14

Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html

Bitte beachten Sie! Dieser Kurs kann nur in Verbindung mit dem folgenden, unten aufgefiihrten Kurs
gewahlt werden. Prifungsanmeldungen missen fir beide Kurse eingereicht werden. Einzelne
Anmeldungen werden nicht beriicksichtigt. Eine erfolgreiche Registrierung fiir beide Kurse auf
KLIPS ist hierzu Voraussetzung.

Migration to Western Europe (CISU 1D)
Given your successful course registration on KLIPS 1.0 you are required to submit an exam

registration for your selection by 31 May 2016. This document will be provided on the CISU
webpage during April.

Seite 10



Universitat zu Kéln Vorlesungsverzeichnis (generiert, vorlaufig) Sommersemester 2016

Should you fail to submit this document to the ZIB-WiSo by 31 May 2016, you will be removed from
the course(s) on KLIPS 1.0.

Please note that courses offered as part of a 'Profilgruppe' have to be taken in suitable pairs. A
successful registration to both courses on KLIPS 1.0 is a mandatory prerequisite.

14277.0020 Digital Transformation (CISU 2E)
Blockveranstaltung; Max. Teilnehmer: 20

Mo. 15.8.2016 13.30 - 17, 106 Seminargeb&aude, S15
Di. 16.8.2016 9 - 12.30, 106 Seminargebaude, S15
Mi. 17.8.2016 9 - 12.30, 106 Seminargebaude, S15
Do. 18.8.2016 9 - 12.30, 106 Seminargebaude, S15
Mo. 22.8.2016 9 - 12.30, 106 Seminargebaude, S15
Di. 23.8.2016 9 - 12.30, 106 Seminargebaude, S15
Mi. 24.8.2016 9 - 12.30, 106 Seminargebaude, S15
Do. 25.8.2016 9 - 12.30, 106 Seminargebaude, S15

Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html

Bitte beachten Sie! Dieser Kurs kann nur in Verbindung mit einem weiteren der beiden unten
aufgefiihrten Kurse gewahlt werden. Priifungsanmeldungen missen somit fir beide Kurse (diesem
und der einem der unten aufgeflihrten) eingereicht werden. Einzelne Anmeldungen werden nicht
beriicksichtigt. Eine erfolgreiche Registrierung fiir beide Kurse auf KLIPS ist hierzu Voraussetzung.

International Marketing within the Sports Business (CISU 1B)
The Design of Business (CISU 1E)

Given your successful course registration on KLIPS 1.0 you are required to submit an exam
registration for your selection by 31 May 2016. This document will be provided on the CISU
webpage during April.

Should you fail to submit this document to the ZIB-WiSo by 31 May 2016, you will be removed from
the course(s) on KLIPS 1.0.

Please note that courses offered as part of a 'Profilgruppe' have to be taken in suitable pairs. A
successful registration to both courses on KLIPS 1.0 is a mandatory prerequisite.

14014.0009 CISU 2F
Blockveranstaltung; Max. Teilnehmer: 20

Mo. 15.8.2016 13.30 - 17, 106 Seminargebaude, S16
Di. 16.8.2016 9 - 12.30, 106 Seminargebaude, S16
Mi. 17.8.2016 9 - 12.30, 106 Seminargebaude, S16
Do. 18.8.2016 9 - 12.30, 106 Seminargebaude, S16
Mo. 22.8.2016 9 - 12.30, 106 Seminargebaude, S16
Di. 23.8.2016 9 - 12.30, 106 Seminargebaude, S16
Mi. 24.8.2016 9 - 12.30, 106 Seminargebaude, S16
Do. 25.8.2016 9 - 12.30, 106 Seminargebaude, S16

Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html

14253.0042 Entrepreneurship (CISU 2G (Master))
Blockveranstaltung; Max. Teilnehmer: 10

Mo. 15.8.2016 13.30 - 17, 106 Seminargebaude, S24
Di. 16.8.2016 9 - 12.30, 106 Seminargebaude, S24
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Mi. 17.8.2016 9 - 12.30, 106 Seminargebaude, S24
Do. 18.8.2016 9 - 12.30, 106 Seminargebaude, S24
Mo. 22.8.2016 9 - 12.30, 106 Seminargebaude, S24
Di. 23.8.2016 9 - 12.30, 106 Seminargebaude, S24
Mi. 24.8.2016 9 - 12.30, 106 Seminargebaude, S24
Do. 25.8.2016 9 - 12.30, 106 Seminargebaude, S24

Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html

Given your successful course registration on KLIPS 1.0 you are required to submit an exam
registration for your selection by 31 May 2016. This document will be provided on the CISU
webpage during April.

Should you fail to submit this document to the ZIB-WiSo by 31 May 2016, you will be removed from
the course(s) on KLIPS 1.0.

Please note that courses offered as part of a 'Profilgruppe’ have to be taken in suitable pairs. A
successful registration to both courses on KLIPS 1.0 is a mandatory prerequisite.

14302.0040 CISU 2H (Master)
Blockveranstaltung; Max. Teilnehmer: 20

Mo. 15.8.2016 13.30 - 17, 106 Seminargebaude, S25
Di. 16.8.2016 9 - 12.30, 106 Seminargebaude, S25
Mi. 17.8.2016 9 - 12.30, 106 Seminargebaude, S25
Do. 18.8.2016 9 - 12.30, 106 Seminargebaude, S25
Mo. 22.8.2016 9 - 12.30, 106 Seminargebaude, S25
Di. 23.8.2016 9 - 12.30, 106 Seminargebaude, S25
Mi. 24.8.2016 9 - 12.30, 106 Seminargebaude, S25
Do. 25.8.2016 9 - 12.30, 106 Seminargebaude, S25

Please note that this course is offered exclusively as part of the CISU 2016. A separate exam
registration is necessary.

Please see the following website for full information - http://www.wiso.uni-koeln.de/cisu-cologne-
students.html

INFORMATIONSVERANSTALTUNGEN

14314.0023 Vorkurs zu Mathematische Methoden fiir Okonomen
4 SWS; Blockveranstaltung
Mo. 7.3.2016 17 - 20.15, k. A., Ortsangaben siehe Kommentar

Di. 8.3.2016 17 - 20.15, k. A., Ortsangaben siehe Kommentar
Do. 10.3.2016 17 - 20.15, k. A., Ortsangaben siehe Kommentar
Fr. 11.3.2016 17 - 20.15, k. A., Ortsangaben siehe Kommentar
Mo. 14.3.2016 17 - 20.15, k. A., Ortsangaben siehe Kommentar
Di. 15.3.2016 17 - 20.15, k. A., Ortsangaben siehe Kommentar
Do. 17.3.2016 17 - 20.15, k. A., Ortsangaben siehe Kommentar
Fr. 18.3.2016 17 - 20.15, k. A., Ortsangaben siehe Kommentar
Mo. 21.3.2016 17 - 20.15, k. A., Ortsangaben siehe Kommentar
Di. 22.3.2016 17 - 20.15, k. A., Ortsangaben siehe Kommentar
Di. 29.3.2016 17 - 20.15, k. A., Ortsangaben siehe Kommentar
Do. 31.3.2016 17 - 20.15, k. A., Ortsangaben siehe Kommentar
Fr. 1.4.2016 17 - 20.15, k. A., Ortsangaben siehe Kommentar
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0.Nr.

Mo. 4.4.2016 17 - 20.15, k. A., Ortsangaben siehe Kommentar

Di. 5.4.2016 17 - 20.15, k. A., Ortsangaben siehe Kommentar M.Linder

ZUM BESUCH DES VORKURSES IST KEINE ANMELDUNG IN KLIPS ODER AM LEHRSTUHL
ERFORDERLICH.

Angehende Betriebs-, und Volkswirte sollten den freiwilligen Vorkurs zu Mathematische Methoden
der WiSo-Fakultat besuchen, falls Schulstoff aufgefrischt oder nachgeholt werden muss.
Angehende Gesundheitsékonomen oder Sozialwissenschaftler kénnen dies ebenfalls tun.

lhr Schulwissen in Mathematik kdnnen Sie hier testen:
https://www.ilias.uni-koeln.de/ilias/goto_uk_tst_187142.html

Nahere Informationen unter http://www.wisostat.uni-koeln.de/Studium/MathMeth/mathmeth.htm

07.03.-Aula 3
08.03. - Aula 3
10.03. - Aula 1
11.03. - Aula 3
14.03. - Aula 1
15.03. - Aula 1
17.03. - Aula 3
18.03. - Aula 3
21.03. - Aula 1
22.03. - Aula 1
29.03. - Aula 1
31.03. - Aula 1
01.04. - Aula 1
04.04. - Horsaal B
05.04. - Horsaal B

Career Tuesday
Seminar; Max. Teilnehmer: 200

Di. 17.45 - 19.15 29.3.2016 - 5.7.2016

BETRIEBSWIRTSCHAFTSLEHRE

1. Semesterhalfte: 11.04.2016-03.06.2016
2. Semesterhalfte: 06.06.2016-22.07.2016

14015.0000

Management Skills
2 SWS; Seminar; Max. Teilnehmer: 124

Fr. 3.6.2016 9 - 15, 101 WiSo-Hochhaus, 410
Sa. 4.6.2016 9 - 17.30, 101 WiSo-Hochhaus, 410

10.6.2016 - 11.6.2016 9 - 17, 101 WiSo-Hochhaus, 410, Block+Sa-
So

25.7.2016 - 28.7.2016 9 - 17, 101 WiSo-Hochhaus, 310, Block

4.8.2016 - 5.8.2016 9 - 17, 101 WiSo-Hochhaus, 310, Block

25.8.2016 - 26.8.2016 9 - 17, 101 WiSo-Hochhaus, 310, Block

1.9.2016 - 2.9.2016 9 - 17, 101 WiSo-Hochhaus, 410, Block

5.9.2016 - 9.9.2016 9 - 17, 101 WiSo-Hochhaus, 310, Block

8.9.2016 - 9.9.2016 9 - 17, 101 WiSo-Hochhaus, 410, Block N.N. WISO

Hinweis zur Zulassung:

Die Zulassung zu den Kursen erfolgt durch KLIPS und Studierende der hoheren Semester werden
vorrangig behandelt. Mit Abschluss der 2. Belegphase kdnnen Sie in Klips erkennen, ob Sie zu dem
Kurs zugelassen wurden.

Aktueller Hinweis zur Prifungsanmeldung:
Bitte beachten Sie zusatzlich zur Anmeldung tber Klips ist eine persdnliche Anmeldung zur

Prifung erforderlich. Informationen dazu erhalten alle Gber Klips zugelassenen Studierenden nach
Verdffentlichung der Ergebnisse, d.h. am 11.04.2016 per E-Mail an lhre Smailadresse!
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In dieser Email stehen weitere Informationen zur persénlichen Anmeldung. Bitte prifen Sie deshalb
regelmafig lhren Smail-Account!

Eine Belegung ausschlieBlich tiber KLIPS ist nicht prufungsrelevant!

Sie missen sich personlich bzw. per Formular anmelden!

Sollten Sie nach der persénlichen Anmeldung zur Prifung doch von dem Kurs zuricktreten wollen,
ist dies bis 12.05.2016 schriftlich dem WiSo-Career-Service mitzuteilen. Anderenfalls gilt die
Maluspunkteregelung bzw. die Dreiversuchsregelung. Die Priifungsleistung ergibt sich jeweils auf
einer schriftlichen Ausarbeitung und Referat/Input im Seminar.

-- Ein Kurstausch ist grundséatzlich ausgeschlossen!

Bitte beachten Sie, dass die Kurse in englischer und deutscher Sprache abgehalten werden.
Hinweise zur jeweiligen Abhaltungssprache finden Sie bei den Gruppenbeschreibungen.

Bei Rickfragen wenden Sie sich bitte an julia.monzel@uni-koeln.de

MANAGEMENT SKILLS Gruppe 1 (Unterrichtssprache Deutsch/Englisch):

Dozentin: Frau Seitler-Kafer

Termin: 04./05.08 + 25./26.08.2016

Kursinhalte:

Management Skills

In today’s competitive world, management is a crucial issue.

Leading individuals and groups effectively is the key to organizational excellence. But it is a myth
that there is only one best way to manage. It is important to realize that each of the cultures/
concepts or ways is good for something. No concept or mix of concepts is bad or wrong itself, only
inappropriate to its circumstances.

To meet the challenges of a manager and to develop critical leadership skills the course focusses
on the following topics:

I. The Manager as a person and management as profession

II. Principles of effective management

Ill. Management styles to be analyzed on the basis of the principles of Il.

IV. Mastery of the most important tools: Nonviolent communication, conflict management, designing
effective feedback techniques, creative problem solving ...

Course Objectives: The course is designed ...

- To develop an individual leadership vision for success

- To extend the knowledge about leadership and to recognize a structure of the subject

- To apply the knowledge and the understanding of key concepts relating to leadership
fundamentals

- To enhance leadership ability by developing some relevant skills to manage people effectively, e.g.
presentation skills, nonviolent communication, conflict management, feedback techniques ...
Assessment:

- Lectures will be interactive requiring participants to undertake some preparation work in between
of the two sections which includes self- directed reading both to supplement and consolidate what is
being taught and to broaden their individual knowledge and understanding of the subject.

- The course will take 4 days and is divided into two sections. In between of the two sections (19
days) the participants will prepare a paper of a management concept/ style relating to leadership
fundamentals learned in section | (during the lecture)

The ideas are presented and discussed during section Il within the group. The papers are expected
to consist of 1200 words, line pitch 1.5, Arial 12

-Evaluation:
Paper Work: 50 %

Seite 14



Universitat zu Kéln Vorlesungsverzeichnis (generiert, vorlaufig) Sommersemester 2016

Presentation 50 %
Course Language: English

For any question do not hesitate to contact me under: kaefer504@aol.de

MANAGEMENT SKILLS Gruppe 2, Gruppe 3 und Gruppe 4:

Dozentin: Dr. Eva-Maria Siegel
Termine:
Gruppe 2: (Unterrichtssprache: Englisch)

03.06.2016/04.06.2016 und 10.06./11.06.2016
Raum: 410 WiSo-Hochhaus

Gruppe 3: (Unterrichtssprache Englisch)
25.07.- 28.07.2016
Raum: 310 WiSo-Hochhaus

Gruppe 4: (Unterrichtssprache: Englisch)
05.09./06.09.2016 und 08.09./09.09.2016
Raum: 310 WiSo-Hochhaus

Inhalt

« - Entwicklung von Methoden zur Einschatzung von Leitungsaufgaben
- Differenzierung der Funktionen von Kommunikation, Planung, Organisation,

Prasentation, Fihrung

» - Gestaltung von typischen Leitungssituationen

» - Methoden der Potenzialeinschatzung von Mitarbeitern

» - Situationsbezogenes Einiiben von Fiihrungsaufgaben in internationalen

Kontexten

» - Praxisorientierte Fahigkeitsprofile fur potenzielle Fiihrungskrafte

Weitere Information beztglich des Kursinhaltes, -aufbau und der Methodik folgen in Kirze.

MANAGEMENT SKILLS Gruppe 5:

Dozent: Kerstin Stolzenberg

Termin: 1.9./2.9. 2016 und 8.9./9.9.2016
Raum 410, WiSo-Hochhaus

Kursziele und - inhalte

Um im beruflichen Alltag erfolgreich zu sein, bedarf es verschiedenster Kompetenzen, die sich
klassischerweise in fachliche Kompetenzen und lberfachliche Kompetenzen unterteilen lassen.

Themenschwerpunkt dieser Veranstaltung ist die Beschaftigung mit den (eigenen) iberfachlichen
Kompetenzen, sprich dem Verhalten, das fiir das Berufsleben bedeutungsvoll ist.

Um einige der uberfachlichen Kompetenzen wie
- Networking — die Kunst der Vernetzung

- Prasentationstechnik und Visualisierung — die Kunst, Dinge versténdlich zu machen
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- Konfliktmanagement — die Kunst, kritische Gesprache zu meistern
- Umgang mit Veranderungen und Widerstand — die Kunst, Neuerungen zu etablieren
- Feedback und kollegiale Beratung — die Kunst, sich und andere weiterzuentwickeln

zu beherrschen, bedarf es in der Regel einerseits eines Verstéandnisses tber das menschliche (und
damit auch Uber das eigene) Verhalten und andererseits des Ausprobierens von Verhaltensweisen
in unterschiedlichen Situationen.

Ein Ziel der Veranstaltung ist es, sich herausfordernden Situationen im Arbeitsalltag sowohl
intellektuell als auch in praktischen Ubungen zu nahern, die eigenen Verhaltensweisen zu erkennen
und gezielt zu verbessern.

Zuséatzlich bietet das Seminar die Gelegenheit, die eigenen Erfolgs-Vorstellungen und die
damit verbundenen Neigungen und Werte herauszuarbeiten, um sie als innere Richtschnur
fur die Berufswahl sowie die weitere Karriere nutzen zu kénnen. So kénnen die Teilnehmer in
einem geschitzten Raum Erfahrungen und Einsichten sammeln, und fiir sich auf Basis dieser
Erkenntnisse einen Entwicklungsplan erarbeiten.

Aufbau

1) Tag: Networking, Prasentation und Visualisierung, Karriereanker
2) Tag: Konfliktmanagement

3) Tag: Umgang mit Veranderung und Widerstand

4) Tag: Feedback und kollegiale Beratung

Methodik

Das Design der Veranstaltung setzt sich aus unterschiedlichen Methoden zusammen, so wechseln
sich Prasentationen mit Reflexionstiibungen und Rollenspielen ab und bauen inhaltlich aufeinander
auf.

Wie ein roter Faden werden sich die Themen Reflexion des eigenen Verhaltens und Feedback
zum eigenen Verhalten ziehen, die sich beispielhaft sowohl in Ubungssituationen, aber auch in der
Mitarbeit im Rahmen der Veranstaltung zeigen werden.

Veranstaltungsleistung
» Aktive Teilnahme an allen Veranstaltungsterminen und Seminarbausteinen wie Prasentationen,

Rollenspielen, Diskussionen
» Eigenstandige Literaturrecherche, Lektire

Sprache: deutsch

14015.0001 Management Skills in English
2 SWS; Seminar; Max. Teilnehmer: 20

9.6.2016 - 11.6.2016 10 - 17, 110 WiSo Modulbau, Seminarraum
3, Block+SaSo

15.9.2016 - 16.9.2016 9 - 17, 101 WiSo-Hochhaus, 410, Block
29.9.2016 - 30.9.2016 9 - 17, 101 WiSo-Hochhaus, 410, Block

Please note the course is primarily for our students in CEMS and the Double Master degree
programs as well as for Incoming students.

N.N. WISO
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Information about the registration will be coming soon. Please note, the registration will be via ZIB
office, Aachener Str. 109 in Cologne by filling and signing the registration form.

For further information please contact wiso-cems@uni-koeln.de or julia.monzel@uni-koeln.de.

You cannot register via KLIPS!

Dates:

Group 6: 15./16.09.2016 + 29./30.09.2016

Group 7: 09.06. - 11.06.2016

Content:

- Leadership styles

- Self- and other-awareness/emotional intelligence

- Effective (leadership) communication

- Intercultural aspects of leadership and communication
- Conflict management

- Negotiation Strategies

- Team development &team leadership

» Seminar form:
- A 100% participation is mandatory — if not, the seminar is failed.

- an active participation is required (e.g. individual and group work, discussion, role playing and
other kind of exercise)

- Literature research and reading

» Evaluation:
- conception und implementation of a part of the seminar (90-minute session — group work)

- paper work (group work)

» Important: The conception and implementation of the 90-minute session of the seminar has
to be prepared before the course starts. Please schedule this pre-work in your table time. All
necessary information concerning the pre-work for the preparation of the 90-minute session as
well as the date of the meeting will be found in ILIAS. The written report of the seminar work can
be handed out within 4 weeks after the end of the course. Both the 90-minute session and the
seminar work have to be done in groups.

» Withdrawal is possible until end of Octobre. In that case please send an email to
julia.monzel@uni-koeln.de!

11l Registration follows the first come first served principle !!!!
Remaining vacancies will be assigned to regular students in Master Business Administration.
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Contact:

Julia Monzel

Career Service der WiSo-Fakultat
Universitat zu Kéln

Tel.: +49-221-470-7479

E-Mail: julia.monzel@uni-koeln.de

14015.0005 Information Systems: Seminar on Digital Transformation and Value Creation
2 SWS; Seminar; Max. Teilnehmer: 10

Do. 14.4.2016 10 - 14
26.7.2016 - 28.7.2016 8 - 19, Block

In this seminar you will gain a deeper understanding of topics connected to the ongoing “Digital
Transformation” of business and society. We have chosen a set of question that we consider to

be central aspects of Digital Transformation. The general objective of the seminar is to produce a
report and a presentation that combine rigor and relevance on one of the topics described below.
To do so, you will first review the literature, concentrating on what is being published in international
journals and on leading conferences. In some cases, you will be expected to use broader sources
such as consulting reports, managerial articles or blog posts. This is a very new area and it could
be the case that the cutting edge of a particular topic has not yet reached the academic journals.
Depending on the research question and your own qualification and methodological skills, you may
then proceed to gather data, examine existing datasets, interview consumers or managers, or write
code.

You are expected to write a short rigorous paper (“Seminararbeit”) and to give an oral presentation
about your findings. Before enrolling in this seminar, please make sure you fulfill all requirements,
and make sure that you can visit the kick-off meetings and the final presentations (see below).
There will be no joint meetings for everybody during the semester. Although we expect you to work
on your own, we encourage you to meet with your supervisor regularly in order to make sure that
the direction of your work is fruitful. We expect you to submit the paper in English, but German can
be an option. Presentations will be in English.

It is required that you visit the kick-off meeting and the presentations. Most of the topics in this
seminar are either empirical or computational. If you choose a quantitative or computational

topic, we expect you to know how regression, hypothesis testing, significance levels, p-values, or
programming works. The seminar will not serve as a first introduction into statistics/econometrics or
programming. If you choose a qualitative topic (e.g., using interviews, or case studies) we expect
you to pursue a rigorous and methodical approach.

In case you register you will be asked to name three (3) preferred topics from the LIST OF TOPICS.
Pick any three.

The final grade will be a weighted average of grades for the paper (70%) and the oral presentation
(30%).

List of topics

Digital transformation refers to the impact of new technologies on business and society. These
themes were chosen to reflect important trends on digital transformation. These changes are
occurring rapidly and many of the trends and ideas below do not have a specific associated
academic literature. This should not be seen as a drawback, but as an opportunity to look

into exciting new questions that will only become more relevant in the next 5 to 10 years. The
description of each topic below should provide a general direction. The student is expected to
discuss the details and boundaries Prof. Grahl. The associated readings (if any) are provided as
context.

1. The economic impact of product recommendation networks

Almost every online store display recommendations for products (think of “Customers who bought
this product, also bought:...”). You can think of the structure of such recommendations in terms of
networks. The network connects products. The links in this networks are the recommendations. It
has been found that the large-scale structure of this network has implications for product choice and
other economically relevant behavior. The goal of this work is to review and summarize the literature
about recommendation networks and to discuss the state of the art and possible future research.
Associated Reading

J.Grahl
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Oestereicher-Singer, G.; Sundararajan, A. (2012): Recommendation Networks and the Long Tail of
Electronic Commerce. In: MIS Quarterly 36 (1), S. 65-83.

2. Reachability in networks of recommendations

Almost every online store display recommendations for products. You can think of the structure

of such recommendations in terms of networks. The network connects products, the links in this
networks are the recommendations. But how difficult is it to navigate such networks? Are all
products reachable and what does this mean for the online shop? The goal of this work is to review
the literature about reachability in recommendation networks, to summarize it, and to discuss
whether this topic is relevant to marketing, or the social sciences.

Associated Reading

Lamprecht, D.; Strohmaier, M.; Helic, D. (2015): Improving Reachability and Navigability in
Recommender Systems. Working Paper. http://arxiv.org/abs/1507.08120

3. The fragmentation debate

Back in the days, when we watched TV, chances were high we watched the same movie or show.
Today we have online streaming services for many niches and we can watch what we want at any
time. What does this mean for the joint experience of cultural consumption? Are we still watching
similar shows or does personalization on the web isolate us in our small niches? This question is
discussed in the so-called “Fragmentation Debate”. The goal of this work is to review the literature
about the fragmentation debate, to discuss the results and to make suggestions for future research.
Associated Reading

Hosanagar, K.; Fleder, D.; Lee, D.; Buja, A. (2014): Will the Global Village Fracture Into Tribes?
Recommender Systems and Their Effects on Consumer Fragmentation. In: Management Science
60 (4), S. 805-823.

4. How can we measure sales diversity?

Many scientific studies explore how certain technologies or interventions influence product choice.
One way to characterize product choice is to use measures of sales diversity. The question then is,
do all consumers choose the same product, how diverse are the shopping baskets, and how can
we describe structural differences between them? An related discussion is that about the long-tail
of E-Commerce. Here sales diversity is a central outcome. A popular measure is the Gini coefficient
but there are many more measures of concentration across the sciences. The goal of this work is to
collect and compare measures of concentration from various literature streams and to discuss their
drawbacks and potential.

Associated Reading

Brynjolfsson, E.; Hu, Y.; Smith, M. D. (2010): Research Commentary-- Long Tails vs. Superstars:
The Effect of Information Technology on Product Variety and Sales Concentration Patterns. In:
Information Systems Research 21 (4), S. 736-747.

5. Who is interested in Bitcoin, and why?

Bitcoin is a purely digital currency that is used online to shop in relative privacy. Most of the
discussion about Bitcoin is technical, i.e., it asks how we can build digital currencies that work,
and what algorithmic concepts are behind them. But, is Bitcoin important for Marketing? Is it
important for those who study social welfare? The goal of this work is to explore ways in which
digital currencies could influence value creation and social and economic behavior.
Associated Reading

Nakamoto, S. Bitcoin: A Peer-to-Peer Electronic Cash System. Available on the Internet.

6. Peer Effects

Whenever we are active in online social networks chances are high that we are being influenced by
our peers. How do our peers influence our economic decisions? To which degree to consumers rely
on peers? Who is influential? Who is susceptive to influence? The goal of this work is to review and
synthesize the empirical literature about peer effects.

Associated Reading

Aral, S.; Walker, D. (2012): Identifying Influential and Susceptible Members of Social Networks. In:
Science 337 (6092), S. 337-341.

7. The Lasso

The Lasso is a statistical method to identify subsets of covariates that are important. It does so by
penalizing the absolute size of the regression coefficients. Such methods can be important in the
age of Big-Data because we can easily find a large number of covariates for an observation. The
goal of this work is to summarize the Lasso and related methods and to discuss their drawbacks
and potentials.

Associated Reading

Hastie, T.; Tibshirani, R.; Friedman, J. (2009): The Elements of Statistical Learning. Springer-
Verlag. 2nd edition.

8. Scalability of statistical methods
In the age of Big Data we have large datasets that keep on growing. This can be a problem is the
statistical method used in your analysis does not scale well (i.e. it becomes too slow for large n).
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The goal of this work is to study the scalability of selected statistical methods such as regression or
matching, and to make suggestions how the scalability can be improved.

9. Programmer’s corner: Crawlers

We are looking for candidates who are able to write crawlers for websites. If you can program in
JAVA, Python, C, or another language and you are interested in writing a crawler and analyzing the
data, choose this topic and we discuss the details.

10. Programmer’s corner: Twitter Bots

We are looking for candidates who program Twitter-Bots. There are many possible applications of
Twitter Bots and not all of them are useless. If you think you would be able to code up a bot, let us
know.

14015.0006 Seminar on Markteing in a Digital Environment
2 SWS; Seminar; Max. Teilnehmer: 10

Do. 14.4.2016 10 - 14
26.7.2016 - 28.7.2016 8 - 19, Block

In this seminar you will gain a deeper understanding of the ongoing “Digital Transformation” of
business and society. This seminar will have a focus on what we sometimes call the “demand side
of the business”, that is: Customers, Markets and Marketing Activities. The general objective of the
seminar is to produce a report and a presentation that combine rigor and relevance on one of the
topics described below.

To do so, you will first review the literature, concentrating on what is being published in international
journals and on leading conferences. In some cases, you will be expected to use broader sources
such as consulting reports, managerial articles or blog posts. This is a very new area and it could
be the case that the cutting edge of a particular topic has not yet reached the academic journals.
Depending on the research question and your own qualification and methodological skills, you may
then proceed to gather data, examine existing datasets, interview consumers or managers, or write
code.

You are expected to write a short paper (“Seminararbeit”) on a relevant topic. You will also give an
oral presentation of your findings. Before enrolling in this seminar, please make sure you fulfill all
requirements, and make sure that you can visit the kick-off meetings and the final presentations
(see below). There will be no joint meetings for everybody during the semester. Although we expect
you to work on your own, we encourage you to meet with your supervisor regularly in order to make
sure that the direction of your work is fruitful. We expect you to submit the paper in English, but
German can be an option. Presentations will be in English.

Requirements

It is required that you visit the kick-off meeting and the presentations. Many topics in this seminar
may require either empirical or computational skills. If you choose a quantitative or computational
topic, we expect you to know how regression, hypothesis testing, significance levels, p-values, or
programming works. The seminar will not serve as a first introduction into statistics/econometrics or
programming. If you choose a qualitative topic (e.g., using interviews, or case studies) we expect
you to pursue a rigorous and methodical approach.In case you register you will be asked to name
three (3) preferred topics from the LIST OF TOPICS. Pick any three.

The final grade will be a weighted average of grades for the paper (70%) and the oral presentation
(30%).

List of Topics

Digital transformation refers to the impact of new technologies on business and society. These
themes were chosen to reflect important trends on digital transformation. These changes are
occurring rapidly and many of the trends and ideas below do not have a specific associated
academic literature. This should not be seen as a drawback, but as an opportunity to look into
exciting new questions that will only become more relevant in the next 5 to 10 years.

1. Native advertising

Native advertising refers to advertising that matches the form of the medium. For instance, an ad
on tweeter looks like a tweet on the timeline rather than a banner ad. Some industry experts believe
that increasing antagonism to banner ads and the prevalence of ad-blocking software will make
native advertising one of the main forms of advertising in the future. The objective of this project

is to evaluate the impact of native advertising on different media, highlight the best practices, and
comment on the ethical implications of blurring advertising with content.

Associated reading
http://www.adweek.com/prnewser/native-advertising-explained-cannes-edition/115551

2. Showrooming

H.Bruno
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Showrooming is a term used to describe the examination of merchandise in a brick-and-mortar shop
to later purchase it through an online --and perhaps cheaper- store. This is a problem for retailers
who show and educate customers about products only to see them buy the product elsewhere.
Some brick-and-mortar retailers have their own online channels and allow customers to order online
a product they are physically inspecting in the store. There are many open questions concerning
these practices: how should brands deal with this cross-channel conflict? Should physical shops
become mere "showrooms" leaving all transactions to the e-commerce platform? The student

is expected to define an important question and use academic and non-academic sources. The
student is free to visit stores and interview store managers or shoppers to answer the question.
Some academic papers to define this problem are listed below.

Associated reading

Mehra, Amit, Subodha Kumar, and Jagmohan S. Raju. "Showrooming'and the Competition between
Store and Online Retailers." Available at SSRN 2200420(2013).

3. Viral Content

What do we know about content "going viral"? New communication technologies have allowed
consumers to share and therefore propagate pieces of content, whether these are news,
advertising, or general videos. The objective of this project is to summarize what we know about
why some pieces of content propagate fast and reach a large audience via sharing. The academic
papers below can be used as a starting point, but the student is free to use other sources, academic
or not.

Associated Reading

Berger, J., &Milkman, K. L. (2012). What makes online content viral?. Journal of marketing
research, 49(2), 192-205.

Tucker, C. E. (2014). The Reach and Persuasiveness of Viral Video Ads. Marketing Science, 34(2),
281-296.

4. Multi-channel attribution

One of the biggest headaches companies are facing when evaluating the effectiveness of
advertising is to attribute a behavior (visit to a website, a purchase, a booking) to a particular
advertising channel. For instance, a user sees an online ad, and then a TV ad for the same hotel.
She then searches online and reads an online review. Finally, she is exposed to an outdoor
billboard at the airport for this same hotel brand. When she books the hotel, how should we think
about the effectiveness of each of the ad exposures? The objective of this project is to survey how
companies are addressing this challenge and what the best practices are.

Associated Reading

Li, H., &Kannan, P. K. (2014). Attributing conversions in a multichannel online marketing
environment: An empirical model and a field experiment. Journal of Marketing Research, 51(1),
40-56.

5. Online Banner Advertising

Online advertising is not a new topic. However, it is continuously changing in form, practices, and
measurement. What have we learnt in the last 15 years of banner advertising? The student is
expected to provide a summary of what we know about online advertising, from academic research
and other reputable sources.

Associated Reading

Lambrecht, A., &Tucker, C. (2013). When does retargeting work? Information specificity in online
advertising. Journal of Marketing Research, 50(5), 561-576.

Goldfarb, A., &Tucker, C. (2011). Online display advertising: Targeting and obtrusiveness.
Marketing Science, 30(3), 389-404.

6. Freemium.

Many products with low or zero marginal costs (e.g. software, online services) are sometimes
offered for free. In some cases, these services are supported by advertising. But it is also possible
to have a business model in which customers use a basic version of the service for free and can
then upgrade to higher value versions for a fee. The objective of this project is to survey the industry
for good practices of such "Freemium" model, what works and what does not work.

Associated Reading

Lee, C., Kumar, V., &Gupta, S. Designing Freemium: a Model of Consumer Usage, Upgrade, and
Referral Dynamics.

7. Online education

The hype around online education has subsided. A few years ago startups like Coursera and
Udacity, as well as University initiatives like EdX were expected to completely disrupt the education
market. The objective of this project is survey the current state of online education, identify the main
barriers to adoption, business models, best practices, and opportunities.

8. Bitcoin

Bitcoin is based on a technology that allows parties to make payments using a virtual currency
without the need of a centralized authority. Even though skepticism about bitcoin remains, there
is a general consensus that the blockchain technology underlying bitcoin could be useful in other
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contexts and revolutionize finance and ownership. The objective of this project is to explore potential
uses of this technology, either in payments or in other forms of ownership.

Associated Reading

http://www.economist.com/news/special-report/21650295-or-it-next-big-thing

9. The sharing economy

The terms "Collaborative consumption" and "sharing consumption" cluster a fairly wide range of
practices from sharing tools or real state. An ecosystem of companies has emerged that allows
owners of a product to rent to others (Airbnb being the most salient example) and other forms of
enabling collaboration. But we still don’t know why this model works for some industries and not for
others. We don’t know if this process needs to be centralized by a controlling platform (like Airbnb
does, obtaining a fee from each transaction) or we envision a future where technology will allow
sharing without an intermediary. The objective of this project is to provide a useful framework to put
this complex ecosystem of companies into a clear perspective.

Associated Reading
https://www.gov.uk/government/uploads/system/uploads/attachment_data/file/378291/bis-14-1227-
unlocking-the-sharing-economy-an-independent-review.pdf
http://www.pwec.co.uk/issues/megatrends/collisions/sharingeconomy.html

10. The future consumer

This is a project about identifying trends of the future consumers. Children and teenagers are
exposed to a very different media environment from that of previous generations. What are these
demographic groups consuming? How is that consumption changing the way they behave, feel,
think and consume? What are the implications when we think of consumption patterns in the future.
This project that requires some simple data collection, perhaps via interview.

11. Other topics

Given the rapidly changing environment, the student is encouraged to suggest a new topic. If the
topic fits the theme and spirit of the course, we will grant the opportunity to work on that topic.

Accounting and Taxation

14016.0035  Technik des betrieblichen Rechnungswesens
2 SWS; Vorlesung; Max. Teilnehmer: 650

Do. 10 - 11.30, 101 WiSo-Hochhaus, Horsaal | Miller-Armack-HS,
Ende 14.7.2016

Do. 30.6.2016 16 - 19, 101 WiSo-Hochhaus, Horsaal | Mller-Ar-
mack-HS
Diese Veranstaltung wird wahrend der 2. Belegungsphase im WS 15/16 uber KLIPS belegt!

Weitere Informationen finden Sie online im Wiki-KLIPS-Support: http://klips-support.uni-koeln.de/
index.php/Termine

Bei Fragen zu KLIPS wenden Sie sich bitte an den KLIPS-Support der Wiso-Fakultat unter klips-
wiso@uni-koeln.de

Diese Veranstaltung wird tUber die komplette Vorlesungszeit gelesen. Zusatzlich werden Tutorien
zur Vertiefung des Stoffes angeboten.

Dieses Modul kann im Rahmen des "Studium Integrale" ausschlieBlich von Studierenden der
Mathematisch-Naturwissenschaftlichen Fakultat belegt werden. Bitte beachten Sie die Hinweise
u.a. zur Prifungsanmeldung (personliche Anmeldung erforderlich) auf folgender Seite:http://
www.wiso.uni-koeln.de/de/studium/studierende/bachelor/studium-integrale/studium-integrale-
po-2007/

Empfohlen wird das Buch

Heinhold, Michael: Buchfiihrung in Fallbeispielen, 12. Auflage, Stuttgart 2012 (Schaeffer-Poeschel
Verlag).

Weitere Literaturhinweise erfolgen zu Beginn der Veranstaltung.

14016.0043  Tutorium zu Technik des betrieblichen Rechnungswesen
2 SWS; Tutorium

Mo. 8 - 9.30, 107b USB-Verwaltungstrakt (Eingang Uber Kerpener
Str.), B VI

Mo. 8 - 9.30, 100 Hauptgebaude, Hérsaal V
Mo. 10 - 11.30, 100 Hauptgebdude, Horsaal V

S.Liesenfeld
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Mo. 14 - 15.30, 107b USB-Verwaltungstrakt (Eingang Uber Kerpe-
ner Str.), B |

Mo. 14 - 15.30, 100 Hauptgebaude, Horsaal XXI

Mo. 17.45 - 19.15, 107b USB-Verwaltungstrakt (Eingang tber Ker-
pener Str.), B IV

Di. 8 - 9.30, 100 Hauptgebé&ude, Horsaal Xla

Di. 12 - 13.30, 100 Hauptgebaude, Hoérsaal XXI

Di. 14 - 15.30, 106 Seminargeb&ude, S24

Di. 17.45 - 19.15, 100 Hauptgebaude, Horsaal XVlla

Di. 17.45 - 19.15, 211 IBW-Geb&aude, S 107 (ehem. 340c)

Mi. 8 - 9.30, 103 Philosophikum, S 89

Do. 8 - 9.30, 100 Hauptgeb&aude, Horsaal Xla

Do. 8 - 9.30, 100 Hauptgebaude, Horsaal XIb

Do. 14 - 15.30, 901 Container C2, S212 (0.06)

Do. 16 - 17.30, 100 Hauptgebaude, Horsaal V

Do. 16 - 17.30, 103 Philosophikum, S 83

Fr. 8 - 9.30, 100 Hauptgebaude, Horsaal Vlib

Fr. 8 - 9.30, 106 Seminargebaude, S11

Fr. 10 - 11.30, 211 IBW-Gebaude, H112 (ehem. Hérsaal 172)
Fr. 14 - 15.30, 106 Seminargebaude, S21

Fr. 16 - 17.30, 103 Philosophikum, S 56 S.Liesenfeld

Allg. BWL und Controlling

14016.0030  Kosten- und Leistungsrechnung
2 SWS; Vorlesung; Max. Teilnehmer: 1220
Mi. 14 - 15.30, 100 Hauptgebéaude, Aula 1, ab 8.6.2016
Mi. 16 - 17.30, 100 Hauptgeb&ude, Aula 1, ab 8.6.2016 C.Homburg

K.Reimer
Diese Veranstaltung wird wahrend der 2. Belegungsphase uber KLIPS belegt!

Weitere Informationen finden Sie online im Wiki-KLIPS-Support: http://klips-support.uni-koeln.de/
index.php/Termine

Bei Fragen zu KLIPS wenden Sie sich bitte an den KLIPS-Support der Wiso-Fakultat unter klips-
wiso@uni-koeln.de

Die Unterlagen zur Vorlesung werden wahrend des Semesters unter ILIAS zum Download
rechtzeitig zur Verfligung gestellt.

14016.0031 Ubung in Kosten- und Leistungsrechnung

2 SWS; Ubung
Mo. 12 - 13.30, 100 Hauptgebaude, Aula 1, ab 13.6.2016 C.Homburg
S.Deno
A.Hoppe

Diese Veranstaltung wird wahrend der 2. Belegungsphase ber KLIPS belegt!

Weitere Informationen finden Sie online im Wiki-KLIPS-Support: http://klips-support.uni-koeln.de/
index.php/Termine

Bei Fragen zu KLIPS wenden Sie sich bitte an den KLIPS-Support der Wiso-Fakultat unter klips-
wiso@uni-koeln.de

Die Unterlagen zur Ubung werden wéhrend des Semesters unter ILIAS zum Download rechtzeitig
zur Verfugung gestellt.

Homburg, Carsten/Berens, Max/Reimer,Kristina (2012): Ubungsbuch zur Kosten- und
Leistungsrechnung, 3. Auflage, Stuttgart: Lucius &Lucius, 2012.
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14016.0019  Value-Based Controlling
2 SWS; Vorlesung

Di. 14 - 15.30, 101 WiSo-Hochhaus, Horsaal XXIIl Schmalen- C.Homburg
bach-HS L.Rothe

Registration via KLIPS is not required for this lecture.

Please sign up for this course in ILIAS. There is a need for a password to enter, which will be
handed out in the first lecture. You get access with registration on ILIAS to course-materials,
messages regarding date or room changes and further details for exams. Important messages will
be sent via e-mail to ILIAS group members.

Fir diese Veranstaltung ist keine Anmeldung tGber KLIPS erforderlich.

Bitte melden Sie sich zu dieser Veranstaltung tber ILIAS an. Fur die Anmeldung ist ein Kennwort
notig, welches in der ersten Vorlesung bekannt gegeben wird. Durch Ihre Anmeldung in ILIAS
bekommen Sie u.a. Zugriff auf Vorlesungsmaterialien, Benachrichtigungen bei Raum- oder
Terminanderungen und Hinweise zur Klausur. Wichtige Nachrichten werden via E-Mail an die
jeweilige ILIAS Gruppe verschickt.

The lecture will be in English.

Students will learn how to

» calculate key performance indicators

» deal with disadvantages of traditional financial ratios

» use the basic capital market framework in the context of the leverage effect

» apply the shareholder value added approach by Rappaport

« apply different threshold margin concepts

» value companies based on different Discounted Cash Flow methods (WACC-method, TCF-
method, APV-method and FTE-method)

» predict future cash flows and estimate the cost of capital

» value companies based on the residual income valuation method (EVA) and a more advanced
version (the Ohlson model)

» use value-oriented financial ratios (e.g. CFROI and CVA)

Table of contents

1) Key performance indicators

2) Capital structure and firm value
3) Leverage effect

4) Shareholder value approach

5) Discounted cash flow methods
6) EVA-concept

7) CFROI-concept

8) The Ohlson model

Notes
Major course assessment (6 credit points) is based on successful completion of a written exam (60

minutes).
All presentations and handouts will be provided on ILIAS.

14016.0020 Exercise in Value-Based Controlling

2 SWS; Ubung
Do. 8 - 9.30, 101 WiSo-Hochhaus, Horsaal XXIll Schmalen- C.Homburg
bach-HS, ab 21.4.2016 L.Rothe

R.Schick

Registration via KLIPS is not required for this lecture.

Please sign up for this course in ILIAS. There is a need for a password to enter, which will be
handed out in the first lecture. You get access with registration on ILIAS to course-materials,
messages regarding date or room changes and further details for exams. Important messages will
be sent via e-mail to ILIAS group members.

Fir diese Veranstaltung ist keine Anmeldung uber KLIPS erforderlich.

Bitte melden Sie sich zu dieser Veranstaltung Uber ILIAS an. Fur die Anmeldung ist ein Kennwort
notig, welches in der ersten Vorlesung bekannt gegeben wird. Durch Ihre Anmeldung in ILIAS
bekommen Sie u.a. Zugriff auf Vorlesungsmaterialien, Benachrichtigungen bei Raum- oder
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Terminanderungen und Hinweise zur Klausur. Wichtige Nachrichten werden via E-Mail an die
jeweilige ILIAS Gruppe verschickt.
The lecture will be in English.

Students will learn how to

» calculate key performance indicators

» deal with disadvantages of traditional financial ratios

» use the basic capital market framework in the context of the leverage effect

» apply the shareholder value added approach by Rappaport

« apply different threshold margin concepts

» value companies based on different Discounted Cash Flow methods (WACC-method, TCF-
method, APV-method and FTE-method)

+ predict future cash flows and estimate the cost of capital

» value companies based on the residual income valuation method (EVA) and a more advanced
version (the Ohlson model)

» use value-oriented financial ratios (e.g. CFROI and CVA)

Table of contents

. Key performance indicators

. Capital structure and firm value
. Leverage effect

. Shareholder value approach

. Discounted cash flow methods
EVA-concept

. CFROI-concept

. The Ohlson model
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Notes

Major course assessment (6 credit points) is based on successful completion of a written exam (60
minutes).

All presentations and handouts will be provided on ILIAS.

14016.0001  Ausgewadhlte Fragen des Controlling
2 SWS; Vorlesung

Mo. 16 - 17.30, 101 WiSo-Hochhaus, Hoérsaal XXIll Schmalen- J.Lohr
bach-HS, ab 18.4.2016 C.Homburg
R.Schick

Fir diese Veranstaltung ist keine Anmeldung uber KLIPS erforderlich.

Bitte melden Sie sich zu dieser Veranstaltung Uber ILIAS an. Fur die Anmeldung ist ein Kennwort
notig, welches in der ersten Vorlesung bekannt gegeben wird. Durch Ihre Anmeldung in ILIAS
bekommen Sie u.a. Zugriff auf Vorlesungsmaterialien, Benachrichtigungen bei Raum- oder
Terminanderungen und Hinweise zur Klausur. Wichtige Nachrichten werden via E-Mail an die
jeweilige ILIAS Gruppe verschickt.

Registration via KLIPS is not required for this lecture.

Please sign up for this course in ILIAS. There is a need for a password to enter, which will be
handed out in the first lecture. You get access with registration on ILIAS to course-materials,
messages regarding date or room changes and further details for exams. Important messages will
be sent via e-mail to ILIAS group members.

Die Studierenden

» erkennen aktuelle Fragestellungen des Controlling und entwickeln angemessene
Lésungsansatze.

» analysieren Controllingprobleme ausgewahlter Unternehmen.

» wenden die erworbenen Fachkenntnisse in der unternehmerischen Praxis an.

« diskutieren Implementierungsprobleme im Rahmen der Einfiihrung von Controllinginstrumenten.

» wagen die Vor- und Nachteile neuerer Controllinginstrumente gegeneinander ab.

Themengebiete:

1) Gesetzliche Regelungen fiir Risikomanagementsysteme

2) Aufbau und Durchfiihrung eines Risikofriiherkennungssystems

3) Aufbau eines Risikomanagementsysteme

4) Deutscher Corporate Governance Kodex

5) Priifung des Risikomanagementsystems durch die Interne Revision
6) Priifung des Risikomanagementsystems durch den Abschlusspriifer
7) Fallbeispiele
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14016.0000 Advanced Seminar Controlling
2 SWS; Hauptseminar; Max. Teilnehmer: 30

Di. 16 - 19, 101 WiSo-Hochhaus, 110 10.5.2016 - 31.5.2016
Di. 16 - 19, 101 WiSo-Hochhaus, 610a 7.6.2016 - 14.6.2016 C.Homburg
L.Rothe

The advanced seminar is organized via KLIPS. You have to register in KLIPS in the first allocation
stage ("1. Belegungsphase”) from February 3™ until February 18", The allocation results will

be published on March 4". You are asked to hand in your topic preferences (3 preferences in
descending order) via e-mail to Lars Rothe (lars.rothe@wiso.uni-koeln.de) until March 7" A kick-

off meeting will take place on March 9" in room 110 (WiSo-Building) from 11 a.m. — 12 a.m. in which
topics will be allocated and general information concerning the course process will be provided.

Your final seminar work needs to be handed in by April 28" by 11 a.m. at the latest. As stated

above, there will be 5 weekly seminar appointments on Tuesdays, from May 10" until June 14" in
room 110 (WiSo-Building) where participants present their seminar work. The seminar work as well
as the presentation must be submitted in English.

The superordinate topic of the seminar will be "Empirical Research in Accounting". For an overview
of the time schedule, topic description and requirements, confer to the syllabus which can be found
under the hyperlink stated above.

14016.0032  Tutorien zu Kosten- und Leistungsrechnung
Tutorium; Max. Teilnehmer: 1280

Mo. 14 - 15.30, 101 WiSo-Hochhaus, 110, ab 13.6.2016
Mo. 16 - 17.30, 101 WiSo-Hochhaus, 110, ab 13.6.2016
Di. 10 - 11.30, 101 WiSo-Hochhaus, 110, ab 14.6.2016

Di. 12 - 13.30, 101 WiSo-Hochhaus, 110, ab 14.6.2016

Di. 14 - 15.30, 101 WiSo-Hochhaus, 110, ab 14.6.2016

Di. 17.45 - 19.15, 101 WiSo-Hochhaus, 110, ab 14.6.2016
Mi. 8 - 9.30, 101 WiSo-Hochhaus, 110, ab 15.6.2016

Mi. 10 - 11.30, 101 WiSo-Hochhaus, 110, ab 15.6.2016
Mi. 12 - 13.30, 101 WiSo-Hochhaus, 110, ab 15.6.2016
Mi. 12 - 13.30, 101 WiSo-Hochhaus, 410, ab 15.6.2016
Mi. 10 - 11.30, 101 WiSo-Hochhaus, 610a, ab 15.6.2016
Do. 10 - 11.30, 101 WiSo-Hochhaus, 410, ab 16.6.2016
Do. 10 - 11.30, 101 WiSo-Hochhaus, 610a, ab 16.6.2016
Do. 12 - 13.30, 101 WiSo-Hochhaus, 110, ab 16.6.2016
Do. 16 - 17.30, 101 WiSo-Hochhaus, 110, ab 16.6.2016
Do. 17.45 - 19.15, 101 WiSo-Hochhaus, 110, ab 16.6.2016
Do. 17.45 - 19.15, 101 WiSo-Hochhaus, 410, ab 16.6.2016
Fr. 10 - 11.30, 101 WiSo-Hochhaus, 410, ab 17.6.2016

Fr. 12 - 13.30, 101 WiSo-Hochhaus, 410, ab 17.6.2016

Fr. 14 - 15.30, 101 WiSo-Hochhaus, 410, ab 17.6.2016 C.Homburg
Diese Veranstaltung wird wahrend der 2. Belegungsphase ber KLIPS belegt!

Weitere Informationen finden Sie online im Wiki-KLIPS-Support: http://klips-support.uni-koeln.de/
index.php/Termine

Bei Fragen zu KLIPS wenden Sie sich bitte an den KLIPS-Support der Wiso-Fakultat unter klips-
wiso@uni-koeln.de

Es werden inhaltsgleiche Tutorien zur Vorlesung "Kosten- und Leistungsrechnung" angeboten.

Beachten Sie bitte: Ohne Anmeldung lber KLIPS kénnen Sie nicht am Tutorium teilnehmen. Es ist
nur moglich sich fiir ein Tutorium anzumelden.
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Informationen und Lagepléne zu den Horsélen finden Sie unter:
http://verwaltung.uni-koeln.de/abteilung54/content/sachgebiet_1/hoersaele

14016.0002 Bachelorarbeit am Lehrstuhl Homburg - 1. Termin (April)
Projekt; Max. Teilnehmer: 8
Mo., Ende 4.7.2016 C.Homburg
T.Lorenz
Modus der Themenvergabe

Die zum Lehrstuhl zugeteilten Studenten erhalten von ihrem Betreuer ihr Bachelorarbeitsthema.
Themenbereiche

valuation, financial statement analysis, accounting

Bearbeitungsbeginn

Der Bearbeitungsbeginn ist fur alle Studierenden der 11.04.2016 Dieser Anmeldungstermin ist nicht
verhandelbar.

Weitere Informationen

Sehr wichtig: Kurs wissenschaftliches Arbeiten belegen z.B. der Universitatsbibliothek. Ein Buch
zum wissenschaftlichen Arbeiten lesen z.B. von Manuel Theisen.

Ansprechpartner

Dr. Tanja Lorenz (tanja.lorenz(at)wiso.uni-koeln.de)

Bitte Uberpriifen Sie regelmafig Ihren Posteingang Ihres smail-Accounts — auch vor
Vero6ffentlichung der Ergebnisse in KLIPS!

14016.0005 Bachelorarbeit am Lehrstuhl Homburg - 2. Termin (Juni)
Projekt; Max. Teilnehmer: 5
Mo. 13.6.2016 - 5.9.2016 C.Homburg
T.Lorenz
Modus der Themenvergabe

Die zum Lehrstuhl zugeteilten Studenten erhalten von ihrem Betreuer ihr Bachelorarbeitsthema.
Themenbereiche

valuation, financial statement analysis, accounting

Bearbeitungsbeginn

Der Bearbeitungsbeginn ist fur alle Studierenden der 13.06.2016 Dieser Anmeldungstermin ist nicht
verhandelbar.

Weitere Informationen

Sehr wichtig: Kurs wissenschaftliches Arbeiten belegen z.B. der Universitatsbibliothek. Ein Buch
zum wissenschaftlichen Arbeiten lesen z.B. von Manuel Theisen.

Ansprechpartner

Dr. Tanja Lorenz (tanja.lorenz(at)wiso.uni-koeln.de)

Bitte Uberprifen Sie regelmaRig Ihren Posteingang Ihres smail-Accounts — auch vor
Veroéffentlichung der Ergebnisse in KLIPS!

14016.0033 Praxisvortrage zu Ausgewahlte Fragen des Controlling
Vorlesung
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Do. 17.45 - 19.15, n. Vereinb R.Schick
L.Rothe

genaue Termine und Themen werden noch bekannt gegeben.

Allg. BWL und Unternehmensbesteuerung

14016.0036

14016.0037

14016.0012

14016.0013

14016.0022

14016.0021

Unternehmensbesteuerung
2 SWS; Vorlesung
Di. 16 - 17.30, 106 Seminargebaude, S21 M.Fochmann

Um die Profilgruppe Unternehmenssteuern im Sommersemester 2016 zu absolvieren, missen
zwei der drei angeboten Veranstaltungen belegt werden: 1) Unternehmensbesteuerung, 2)
Steuerverfahrensrecht, 3) Business Taxation and Financial Decisions.

alte Prifungsordnung: Modul 'Unternehmensteuern’

neue Prifungsordnung: Schwerpunktmodul 'Accounting and Taxation II'
Prof. Dr. Michael Overesch

Unternehmensbesteuerung mit Fallbearbeitung
2 SWS; Ubung
Di. 10 - 11.30, 106 Seminargebaude, S01, ab 26.4.2016 S.Schenkelberg
M.Overesch
alte Prifungsordnung: Modul 'Unternehmensteuern’

neue Prifungsordnung: Schwerpunktmodul '‘Accounting and Taxation II'
Siehe die Literaturangaben zu der Vorlesung Verkehr- und Substanzsteuern;
insbesondere die in den Skripten angegebenen Literaturhinweise.

Betriebswirtschaftliche Steuerlehre Il
2 SWS; Vorlesung
Mi. 10 - 11.30, 100 Hauptgebaude, Horsaal XXI M.Overesch

alte PO: Betriebswirtschaftliche Steuerlehre Il

neue PO: Schwerpunktmodul: Besteuerung der Unternehmen ||

Betriebswirtschaftliche Steuerlehre Il mit Fallbearbeitung
2 SWS; Ubung
Mi. 14 - 15.30, 103 Philosophikum, S 56 A.Tassius
M.Overesch
alte PO: Betriebswirtschaftliche Steuerlehre Il

neue PO: Schwerpunktmodul: Besteuerung der Unternehmen |l
Literaturempfehlungenwerden jeweils zu Beginn des Semesters in ILIAS veréffentlicht.

Grundlagen der Besteuerung

2 SWS; Vorlesung
Do. 17.45 - 19.15, 101 WiSo-Hochhaus, Horsaal XXIV René-Ko- T.Roédder
nig-HS

Modul alte PO:Grundlagen der Besteuerung

Modul neue PO: Schwerpunktmodul Accounting and Taxation |

Financial Service and Real Estate Taxation
2 SWS; Vorlesung
Di. 16 - 17.30, 106 Seminargeb&ude, S01, Ende 31.5.2016
Di. 17.45 - 19.15, 106 Seminargebaude, S01, Ende 31.5.2016 T.Wagner

Zugehorigkeit alte PO: Die Vorlesung ist Bestandteil des Moduls 'Ausgewahlte Fragestellungen der
Betriebswirtschaftlichen Steuerlehre II'.

Zusatzlich anrechenbar auch fiir das Modul "International Taxation".
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Zugehorigkeit neue PO:
Schwerpunktmodul Selected Issues in Business Taxation |

Die Veranstaltung wird im I. Term gelesen!
Masterstudiengang

14016.0023 Grundlagen der Besteuerung mit Fallbearbeitung
2 SWS; Ubung

Di. 14 - 15.30, 106 Seminargebaude, S21, ab 26.4.2016

Modul alte PO:Grundlagen der Besteuerung

Modul neue PO: Schwerpunktmodul Accounting and Taxation |

14016.0011 Besteuerung von Familienunternehmen
2 SWS; Vorlesung

Mi. 17.45 - 19.15, 101 WiSo-Hochhaus, 131

Zugehdrigkeit alte PO: Die Vorlesung ist Bestandteil des Moduls 'Ausgewahlte Fragestellungen der
Betriebswirtschaftlichen Steuerlehre II'.

Zuséatzlich anrechenbar auch fir das Modul "International Taxation".
Zugehorigkeit neue PO:
Schwerpunktmodul Selected Issues in Business Taxation |

Masterstudiengang

14016.0034  Tax Accounting
2 SWS; Vorlesung

Mo. 17.45 - 19.15, 106 Seminargebaude, S26

Zugehorigkeit alte PO: Die Vorlesung ist Bestandteil des Moduls 'Ausgewahlte Fragestellungen der
Betriebswirtschaftlichen Steuerlehre II'.

Zusatzlich anrechenbar auch fiir das Modul "International Taxation".

Zugehorigkeit neue PO:

Schwerpunktmodul Selected Issues in Business Taxation |
Masterstudiengang

14016.0027 Hauptseminar zur Betriebswirtschaftlichen Steuerlehre
2 SWS; Hauptseminar; Max. Teilnehmer: 15

Mo. 11.4.2016 14 - 15, 101 WiSo-Hochhaus, 131
Do. 23.6.2016 9 - 18, 101 WiSo-Hochhaus, 131
Fr.24.6.2016 9 - 18, 101 WiSo-Hochhaus, 131
Sprache: Deutsch

Prifungsleistung: Hausarbeit und Seminarvortrag

Empfohlene Voraussetzung: Der Besuch zumindest einer der Veranstaltungen des
Schwerpunktmoduls 'Besteuerung der Unternehmen' wird dringend empfohlen.

Termine:

1) Mo., 11.04.2016: Einflhrungsveranstaltung mit Vorstellung der Themen und Abgabe von
Themenpraferenzen (Raum: Wiso-Hochhaus 1/31)Die Themenvergabe erfolgt per E-Mail

2) Die., 31.05. bis 12.00 Uhr: Abgabe der Seminararbeit im Sekretariat

H.Wolff
B.Hiusecken

A.Bohn

R.Loitz

M.Overesch
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3) Do., 23.06. + Fr., 24.06.2016: Blockseminar (09:00 bis 18:00 Uhr, Raum: Wiso-Hochhaus
1/131)

Prof. Dr. Michael Overesch

14016.0018 Doktoranden-Seminar: Current Research in Business Taxation
1 SWS; Seminar

Di. 16 - 19.15, 101 WiSo-Hochhaus, 131 24.5.2016
Di. 16 - 19.15, 101 WiSo-Hochhaus, 131 31.5.2016
Di. 16 - 19.15, 101 WiSo-Hochhaus, 131 7.6.2016

Di. 16 - 19.15, 101 WiSo-Hochhaus, 131 14.6.2016

Di. 19.4.2016 16 - 17.30, 101 WiSo-Hochhaus, 131
Prof. Dr. Michael Overesch

Das Doktorandenseminar wird stattfinden in der Seminarbibliothek, Raum 131, WiSo-Gebaude, 1.
Stock

Anmeldungen bitte per Mail an: steuer@wiso.uni-koeln.de

14016.0041 Doktorandenkurs: Experimental Economics in Accounting, Taxation and
Finance
2 SWS; Vorlesung

Di. 5.4.2016 9 - 18, 101 WiSo-Hochhaus, 131
Mi. 6.4.2016 9 - 18, 101 WiSo-Hochhaus, 131

Mo. 25.4.2016 9 - 18, 101 WiSo-Hochhaus, 131
Prof. Dr. Michael Overesch

Das Doktorandenseminar wird stattfinden in der Seminarbibliothek, Raum 131, WiSo-Gebaude, 1.
Stock

Anmeldungen bitte per Mail an: steuer@wiso.uni-koeln.de

14016.0003 Business Taxation and Financial Decisions
2 SWS; Vorlesung

Mi. 16 - 17.30, 101 WiSo-Hochhaus, 131

Um die Profilgruppe Unternehmenssteuern im Sommersemester 2016 zu absolvieren, missen
zwei der drei angeboten Veranstaltungen belegt werden: 1) Unternehmensbesteuerung, 2)
Steuerverfahrensrecht, 3) Business Taxation and Financial Decisions.

14016.0007 Bachelorarbeit am Lehrstuhl Overesch und am Lehrstuhl Fochmann - 1.
Termin (April)
Projekt; Max. Teilnehmer: 8

11.4.2016 - 4.7.2016, Block

Modus der Themenvergabe Die Themen werden vom Lehrstuhl
vorgeschlagen. Bei der Kick-Off-Veranstaltung
des Lehrstuhls kénnen die Studierenden eine
Praferenzliste abgeben.

Themenbereiche Nationales- und internationales Steuerrecht

Bearbeitungsbeginn Die Kick-Off-Veranstaltung findet am
04.04.2016 um 13.00 Uhr in der Bibliothek des
Steuerseminars statt.

Bearbeitungsbeginn zum 1. Termin:
11.04.2016

M.Overesch

M.Fochmann

M.Fochmann

M.Overesch
M.Fochmann
P.Olligs
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Empfehlungen zu Voraussetzungen

Der Besuch 1 Veranstaltung des Lehrstuhls in
den Profilgruppen wird DRINGEND empfohlen.

Weitere Informationen

Ansprechpartner

Iris Ruckert (ruckert@wiso.uni-koeln.de)

Bitte Uberprifen Sie regelmaRig Ihren Posteingang Ihres smail-Accounts — auch vor

Vero6ffentlichung der Ergebnisse in KLIPS!

14016.0008 Bachelorarbeit am Lehrstuhl Overesch und am Lehrstuhl Fochmann - 2.

Termin (Juni)
Projekt; Max. Teilnehmer: 8

13.6.2016 - 5.9.2016, Block

Modus der Themenvergabe

Die Themen werden vom Lehrstuhl
vorgeschlagen. Bei der Kick-Off-Veranstaltung
des Lehrstuhls kénnen die Studierenden eine
Praferenzliste abgeben.

Themenbereiche

Nationales- und internationales Steuerrecht

Bearbeitungsbeginn

Die Kick-Off-Veranstaltung findet am
04.04.2016 um 13.00 Uhr in der Bibliothek des
Steuerseminars statt.

Bearbeitungsbeginn zum 2. Termin:
13.06.2016

Empfehlungen zu Voraussetzungen

Der Besuch 1 Veranstaltung des Lehrstuhls in
den Profilgruppen wird DRINGEND empfohlen.

Weitere Informationen

Ansprechpartner

Iris Ruckert (ruckert@wiso.uni-koeln.de)

Bitte Uberprifen Sie regelmaRig Ihren Posteingang Ihres smail-Accounts — auch vor

Veroffentlichung der Ergebnisse in KLIPS!

14016.0010  Bachelorseminar Unternehmensbesteuerung |

2 SWS; Seminar; Max. Teilnehmer: 3

Mo. 11.4.2016 13 - 14, 101 WiSo-Hochhaus, 131
Do. 16.6.2016 9 - 16, 101 WiSo-Hochhaus, 131
Fr.17.6.2016 9 - 16, 101 WiSo-Hochhaus, 131

14016.0017 CEMS Case Studies in Accounting

Seminar

Fr. 8 - 16, 101 WiSo-Hochhaus, 131 3.6.2016 - 17.6.2016

Schwerpunktmodul CEMS Case Studies

International Master-Veranstaltung

14016.0040 Bachelorseminar Unternehmensbesteuerung Il

2 SWS; Seminar; Max. Teilnehmer: 3

Mo. 11.4.2016 13 - 14, 101 WiSo-Hochhaus, 131

M.Overesch
M.Fochmann
P.Olligs

M.Overesch
H.Wolff

M.Fochmann
N.N.
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A

Do. 16.6.2016 9 - 16, 101 WiSo-Hochhaus, 131
Fr. 17.6.2016 9 - 16, 101 WiSo-Hochhaus, 131

llg. BWL und Wirtschaftspriuafung

14016.0014 Bilanz- und Erfolgsrechnung
Vorlesung; Max. Teilnehmer: 200

Mi. 14 - 15.30, 100 Hauptgebaude, Aula 1, Ende 25.5.2016

Mi. 16 - 17.30, 100 Hauptgeb&ude, Aula 1, Ende 25.5.2016

Fr. 8 - 9.30, 100 Hauptgebaude, Aula 1, Ende 27.5.2016

Fr. 10 - 11.30, 100 Hauptgeb&ude, Aula 1, Ende 27.5.2016

Wichtige Informationen:

- Gruppe 1 (Mi.): Die erste Vorlesung findet bereits am Mo., 11.04.2016 in der Zeit von 12:00 bis

13:30 Uhr in Aula 1 statt. AuRerdem wird eine weitere Vorlesung am Mo., 18.04.2016 auch in der
Zeit von 12:00 bis 13:30 Uhr in Aula 1 gehalten.

- Gruppe 2 (Fr.): Die erste Vorlesung findet bereits am Di., 12.04.2016 in der Zeit von 19:30 bis
21:00 Uhr in Aula 2 statt. AuRerdem wird eine weitere Vorlesung am Di., 19.04.2016 auch in der
Zeit von 19:30 bis 21:00 Uhr in Aula 2 gehalten.

Diese Veranstaltung wird im Sommersemester 2016 wahrend der 2. Belegungsphase uber KLIPS
belegt!

Weitere Informationen finden Sie online im Wiki-KLIPS-Support: http://klips-support.uni-koeln.de/
index.php/Wirtschafts-_und_Sozialwissenschaftliche_Fakultat

14016.0015 Bilanz- und Erfolgsrechnung
Ubung; Max. Teilnehmer: 170

Mo. 12 - 13.30, 100 Hauptgebaude, Aula 1 18.4.2016 - 6.6.2016,
nicht am 18.4.2016 ; 9.5.2016 ; 6.6.2016

Di. 19.30 - 21, 100 Hauptgeb&ude, Aula 2 19.4.2016 - 31.5.2016,
nicht am 19.4.2016 ; 10.5.2016

Do. 16 - 17.30, 136b ehemalige Botanik, XXX 21.4.2016 -
2.6.2016, nicht am 21.4.2016 ; 12.5.2016

Wichtige Informationen:
- Die Ubungen zu Bilanz- und Erfolgsrechnung beginnen am 25.04. und enden am 02.06.2016.
- In den Pfingstferien finden keine Ubungen statt.

- Gruppe 3 (Do.): Die Ubungen am Do., 05.05. (Chr. Himmelfahrt) und Do., 26.05. (Fronleichnam)
werden auf Mo., 02.05. und Mo., 23.05. verschoben. Die beiden Ubungen finden in Hérsaal

C (Horsaalgebaude) in der Zeit von 18:00 bis 19:30 Uhr statt.

Diese Veranstaltung wird im Sommersemester 2016 wahrend der 2. Belegungsphase uber KLIPS
belegt!

14016.0024  Grundlagen der externen Rechnungslegung
2 SWS; Vorlesung; Max. Teilnehmer: 317

Do. 16 - 17.30, 100 Hauptgebaude, Aula 2

14016.0025  Grundlagen der externen Rechnungslegung
2 SWS; Ubung

Do. 12 - 13.30, 101 WiSo-Hochhaus, Horsaal XXIV René-Ko-
nig-HS, nicht am 14.4.2016 ; 21.4.2016 ; 28.4.2016

Bitten beachten: Die Ubung zur Veranstaltung "Grundlagen der externen Rechnungslegung'
beginnt am Do., 12.05.2016.

14016.0028. Internationale Rechnungslegung
2 SWS; Vorlesung

M.Overesch
H.Wolff

H.Maltry

J.Weidemann

C.Kuhner

C.Drefahl
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Fr. 12 - 13.30, 101 WiSo-Hochhaus, Hoérsaal XXV Gutenberg-HS C.Kuhner

14016.0029 Internationale Rechnungslegung
2 SWS; Ubung
Mo. 10 - 11.30, 101 WiSo-Hochhaus, Hérsaal XXIII Schmalen- D.Bothen
bach-HS, ab 18.4.2016, nicht am 18.4.2016 ; 25.4.2016 ; 2.5.2016

Die Ubung zur Veranstaltung "Internationale Rechnungslegung" beginnt am Mo., 09. Mai 2016.

14016.0038  Ausgewahlte Fragen der Rechnungslegung und Wirtschaftsprifung Il -
Methoden und Institutionen der Abschlussprifung
2 SWS; Vorlesung
Di. 16 - 17.30, 100 Hauptgeb&ude, Horsaal XXI, nicht am C.Kuhner
10.5.2016

ACHTUNG: Die Veranstaltung wird nur im Modul Ausgewahlte Fragen der Rechnungslegung und
Wirtschaftsprifung Il - Priifung angeboten.

Unternehmenspublizitat wird nur im Wintersemester angeboten.

14016.0039  Ausgewadhlte Fragen der Rechnungslegung und Wirtschaftsprufung II:
Sonderprufung
2 SWS; Vorlesung
Fr. 14 - 15.30, 100 Hauptgeb&ude, Horsaal VIib M.Jonas

14016.0004 Bachelorarbeit am Lehrstuhl Kuhner - 1. Termin (April)

Projekt; Max. Teilnehmer: 8

Mo., Ende 4.7.2016 C.Kuhner
H.Maltry

Modus der Themenvergabe
Im Sommersemester 2016 werden zwei Bearbeitungsbeginne (April und Juni) angeboten, auf
die sich die Studierenden einzeln in KLIPS bewerben kdnnen. Fiir jeden Bearbeitungsbeginn ist
eine eigene Veranstaltung in KLIPS erstellt worden. Die BWL-Studierenden, die nach der alten
Prifungsordnung (2007) studieren, erstellen in KLIPS 1 ihre Praferenzliste. BWL-Studierende, die
nach der neuen Prifungsordnung (2015) studieren und Nicht-BWLer bewerben sich per E-Mail

(siehe Link: http://www.wiso.uni-koeln.de/abschlussarbeiten_bwl.html). Ab dem 14. Méarz 2016 wird
sich der Lehrstuhl mit den zugeteilten Bewerbern/-innen per E-Mail in Verbindung setzen.

Bearbeitungsbeginn
11. April 2016
Empfehlung zu Voraussetzungen

Studierende sollten tiefer gehende Kenntnisse der Rechnungslegung, z.B. durch Belegung der
Profilgruppe ,Ertragsteuern und Rechnungslegung®, aufweisen.

Ansprechpartner
Laura Spang (spang@wiso.uni-koeln.de),

Dr. Helmut Maltry (maltry@wiso.uni-koeln.de)

Bitte Uberprifen Sie regelmaRig Ihren Posteingang Ihres smail-Accounts — auch vor
Veroffentlichung der Ergebnisse in KLIPS!

14016.0006 Bachelorarbeit am Lehrstuhl Kuhner - 2. Termin (Juni)
Projekt; Max. Teilnehmer: 8

Mo. 13.6.2016 - 5.9.2016 C.Kuhner
H.Maltry
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Im Sommersemester 2016 werden zwei Bearbeitungsbeginne (April und Juni) angeboten, auf

die sich die Studierenden einzeln in KLIPS bewerben kdnnen. Fiir jeden Bearbeitungsbeginn ist
eine eigene Veranstaltung in KLIPS erstellt worden. Die BWL-Studierenden, die nach der alten
Prifungsordnung (2007) studieren, erstellen in KLIPS 1 ihre Praferenzliste. BWL-Studierende, die
nach der neuen Prifungsordnung (2015) studieren und Nicht-BWLer bewerben sich per E-Mail
(siehe Link: http://www.wiso.uni-koeln.de/abschlussarbeiten_bwl.html). Ab dem 14. Méarz 2016 wird
sich der Lehrstuhl mit den zugeteilten Bewerbern/-innen per E-Mail in Verbindung setzen.
Bearbeitungsbeginn

13. Juni 2016

Empfehlung zu Voraussetzungen

Studierende sollten tiefer gehende Kenntnisse der Rechnungslegung, z.B. durch Belegung der
Profilgruppe ,Ertragsteuern und Rechnungslegung®, aufweisen.

Ansprechpartner
Laura Spang (spang@wiso.uni-koeln.de),

Dr. Helmut Maltry (maltry@wiso.uni-koeln.de)

Bitte Uberprifen Sie regelmaRig Ihren Posteingang Ihres smail-Accounts — auch vor
Veroéffentlichung der Ergebnisse in KLIPS!

14016.0009 Bachelor-Seminar "Accounting and Taxation"
Seminar; Max. Teilnehmer: 6

5.7.2016 - 6.7.2016, Block

Weitere Informationen finden Sie auf unserer Homepage http://www.treuhand.uni-koeln.de unter
"Aktuelles".

14016.0016  Tutorien zu Bilanz- und Erfolgsrechnung
2 SWS; Tutorium

Mo. 10 - 11.30, 101 WiSo-Hochhaus, 410, Ende 23.5.2016, nicht
am 11.4.2016

Mo. 19.30 - 21, 101 WiSo-Hochhaus, 410, Ende 23.5.2016, nicht
am 11.4.2016 ; 9.5.2016

Mo. 8 - 9.30, 101 WiSo-Hochhaus, 410, Ende 23.5.2016, nicht am
11.4.2016

Mo. 14 - 15.30, 101 WiSo-Hochhaus, 110, Ende 23.5.2016, nicht
am 11.4.2016

Mo. 12 - 13.30, 101 WiSo-Hochhaus, 410, Ende 23.5.2016, nicht
am 11.4.2016

Mo. 16 - 17.30, 101 WiSo-Hochhaus, 110, Ende 23.5.2016, nicht
am 11.4.2016

Mo. 17.45 - 19.15, 101 WiSo-Hochhaus, 410, Ende 23.5.2016,
nicht am 11.4.2016 ; 25.4.2016 ; 2.5.2016 ; 9.5.2016 ; 23.5.2016

Di. 12 - 13.30, 101 WiSo-Hochhaus, 110 19.4.2016 - 31.5.2016
Di. 14 - 15.30, 101 WiSo-Hochhaus, 110 